JUNE  9,  1941 


THE  SCIENTIFIC  APPROACH  WITH  FACTS  AND  PICTURES:  Above  is  a  worker  in  the 
Canco  research  laboratory.  He  typifies  the  scientific  attitude  with  which  the 
canning  industry  and  canned  foods  are  approached  in  the  “Canned  Focd 
Reference  Manual.”  Filled  with  authoritative  fact,  this  manual  was  first  designed 
for  doctors  but  has  since  been  requested  by  some  110,471  professional  people 
including  (besides  doctors)  dentists,  nurses,  public  health  officials,  and  others; 
it  is  used  as  a  text  and  reference  in  hundreds  of  the  leading  universities,  colleges, 
and  libraries  the  country  over. 

It’s  a  mighty  effective  way  of  providing  the  facts  for  these  people  who  influence 
others  and — it’s  another  bit  of  evidence  of  the  way  American  Can  Company 
serves  the  canning  industry. 


A  M 


E  R  I 

2  3  0 


CAN  CAN 

PARK  AVENUE,  NEW 


COMPANY 

YORK,  N.  Y. 


I'o  produce  quality  bean  packs  at  a  speed  and 
cost  that  enables  you  to  market  them  at  a  satis¬ 
factory  profit,  you  must  have  automatic  equip¬ 
ment  designed  to  fully  solve  the  problems 
eneountered  in  packing  the  widely  varied 
shapes  and  sizes  of  beans. 

FMC  Bean  Snippers,  Slicers,  Hand  Pack  Fil¬ 
lers,  Graders,  etc.,  are  all  designed  for  high 
speed,  accurate  operation  with  vastly  reduced 
wastt'. 


FMC  Improved  Automatic  Bean  Snipper 
has  new  features  that  increase  operating 
speed,  and  result  in  performance  unsur¬ 
passed  by  any  other  equipment  on  the 
market.  Snips  900  to  1800  Ihs.  per  hour. 
One  man  feeds  several  machines.  Picking 
labor  greatly  reduced. 
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TO  PROFIT  FOR  THE  CANNER* 


BEAN  CANNERS: 


UP  GO  QUALITY  and  YIELD 

DOWN 


FMC  Bean  S/ieerprodiices 
a  high-grade  pack  of  beans, 
sliced  lengthwise,  that 
brings  much  higher  prices 
than  ordinary  cut  beans. 
Slices  up  to  one  ton  per 
hour.  Maximum  perfor¬ 
mance  accuracy  is  assured 
by  the  straightening  de¬ 
vice,  which  distributes 
beans  in  channels  in 
lengthwise  itosition. 


grading  cut  beans.  Built  to 
sort  several  sizes  if  wanted 
or  for  grading  out  nubbins 
only.  Graded  cut  beans 
bring  higher  price. 


FMC  Blancher  is  the 
sturdiest,  most  rigid 
blanching  unit  ever  off¬ 
ered.  All-steel  welded  con¬ 
struction. Lighter  in  weight 
and  lower  in  cost  yet  it  has 
greater  strength  that 
assures  longer  life. 


FMC  Hand  Pack  Filler 
with  automatic  Hopper 
and  Packer-Briner  fills  cut 
and  sliced  beans  accurately 
at  high  speed.  O.  K.  for 
many  other  products,  too. 


FMC  Bean  Grader.  A  pre¬ 
cision  designed,high-speed 
machine  for  separating 
whole  beans  into  two  gen¬ 
eral  sizes.  Intended  for 
use  ahead  of  FMC  Bean 
Snippers  to  obtain  highest 
snipjiing  efficiency. 


A-B  Cut  String  Bean 
Grader  satisfies  the  diffi¬ 
cult  requirement  of  size¬ 


*  FMC  Engineers  are  constantly 
developing  and  testing  new  machines 
for  producing  finest  quality  packs 
at  lower  cost. 


Food  Machinery  Corp. 

(Sprague-Sells  Division)  Hoopeston,  Illinois. 
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AM  ACHE 


IDEAL 

YINERS 


12  pockets 


Their  use  means  a  larger  profit  for 
the  canner  because  they  thresh 
peas  more  efficiently  and 
permit  the  Packer 
to  get  a  pack 
of  better 
quality. 


FRANK 

AM ACHE 

MACHINE  CO. 

Green  Pea  Hulling  Specialists 


AifGAA,  tJti-Sfieed 

Universal 

PLUNGER  FILLER 

For  filling  Tomato  Products  light 
and  heavy,  Pumpkin,  Soups  of  differ¬ 
ent  kinds.  Baby  Foods,  Liquids, — 
Dog  Foods,  etc. 

★ 

Designed  for  high  speed,  200  cans 
or  more  per  minute. 

★ 

One  hand  wheel  universally  ad¬ 
justs  the  fill. 

★ 

Runs  very  smooth.  No  waste.  Accur¬ 
ate  fill. 

★ 

No  mashing  of  product. 

★ 

Either  chute  or  worm  and  disc  feed. 

AYARS  MACHINE  COMPANY 

Salem,  New  Jersey 
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PEAS* 


I 


_ 


I*  “I'm  in  a  jam!"  complained  S.  E. 
Costa,  a  pea  canner.  So  we  rushed  a 
research  man  to  his  cannery.  Mr.  Costa 
was  right  in  the  middle  of  the  pack. 

2*  There  was  a  bottleneck.  Operations 
were  out  of  balance.  Eleven  baskets  of 
cans  stood  waiting  to  be  processed.  Here 
was  real  trouble. 

_ 

3*  Buying  another  retort  was  Mr.  Costa’s 
idea  of  how  to  solve  his  problem.  “That 
won’t  help,”  said  our  man.  “Overcrowded 
retorts  are  only  a  symptom.  Let’s  find 
the  main  difficulty.” 


Then  they  found  it.  The  canner 
remarked  that  a  scorched  taste  was  hurt¬ 
ing  sales.  Our  man  investigated.  The 
scorched  flavor  was  due  to  too  much  heat. 
That  meant  only  one  thing. 


/■T^HIS  case  is  typical 
of  hundreds  of  can¬ 
ning  problems  solved 
every  year  by  Continen¬ 
tal.  Have  you  any  prob¬ 
lems?  Just  call  us  in. 
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5»  Faulty  retorting  technique  and 
steam  valves  in  poor  repair  were 
keeping  the  peas  in  a  constant  state 
of  fever.  If  wals  taking  as  long  to 
bring  the  retorts  up  to  temperature 
as  to  process  the  cans.  Controls  were 
adjusted,  valve  repairs  advised  and 
a  better  processing  technique  sug¬ 
gested.  Result:  no  more  bottlenecks, 
better  quality  and  good  sales. 
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♦The  facts  in  this  story  are 
taken  from  an  actual  case  his¬ 
tory  in  our  files.  Names  are 
necessarily  fictitious. 


CONTINENTAL  CAN  COMPANY 

OFFICES  AND  PLANTS  IN  ALL  PRINCIPAL  CITIES 
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EDITORIALS 


VISITORS — June  opened  with  an  announcement 
that  the  Wage-Hour  Investigators  would  begin 
visiting  all  canners  to  check  up  on  whether  or 
not  they  are  in  full  compliance  with  this  law.  You 
have  this  in  detail  in  this  issue.  Read  it  carefully, 
and  be  prepared. 

Gen.  Philip  B.  Fleming,  in  charge  of  this  law,  is  a 
highly  competent  ex-army  man  of  real  ability;  knows 
his  law ;  realizes  that  its  greatest  good  will  be  its  en¬ 
forcement  in  all  cases,  rather  than  laxity  anywhere; 
has  the  force  at  his  command  to  effect  this  result,  and 
intends  to  do  it. 

Ever  since  the  passage  of  this  Wage-Hour  law  you 
have  been  advised  to  keep  clear  and  careful  records, 
so  that  when  an  Inspector  called  you  could  lay  the 
picture  before  him.  Most  employers  took  this  advice, 
and  at  first  found  a  lot  of  trouble  making  the  records, 
until  they  had  mastered  the  system,  and  then,  as  with 
most  things  human,  the  job  was  found  not  to  be  as 
great  as  its  fear.  Too  many  canners  viewed  this  law 
as  they  did  the  original  Pure  Food  law,  35  years  ago, 
as  a  move  to  put  them  out  of  business;  whereas  in 
fact  both  of  these  laws  aimed  to  help  keep  them  in 
business,  in  that  they  sought  to  promote  fairer  compe¬ 
tition.  Canners  know  this  now  about  the  pure  food 
law,  and  they  need  only  reflect  that  if  canners  every¬ 
where  pay  not  less  in  wages  than  they  do,  competition 
is  greatly  simplified;  or,  to  put  it  another  way:  how 
can  any  canner  expect  to  operate  at  a  profit  if  he  pays 
a  'lecent  wage,  while  competing  canners  pay  very 
m  ’ch  lower  wages?  With  everyone  on  the  same  basis, 
a.-  this  law  requires,  you  are  not  afraid  to  match  your 
ai  ity  and  experience  with  any  competitor.  Gen. 
f  ming  has  promised  that  he  intends  to  enforce  the 
1<  upon  all  alike,  and  do  not  make  the  mistake  of 
t  king  he  will  not  do  it.  Lots  and  lots  of  employers 
i  1  her  lines  have  paid  back  many  thousands  of  dollars 
t  heir  employees,  but  usually  upon  consent  decrees 
1  er  than  go  through  the  courts  and  be  shown  up. 

ar  advice  to  you  is:  don’t  try  to  evade,  to  cheat, 
t  alsify  the  records.  Put  yourself  in  the  place  of 
t  Inspector:  if,  as  an  employer,  you  are  open  and 
a  e  board,  even  if  you  have  made  mistakes  your 
g  i  intentions  will  earn  consideration;  but,  on  the 
0  r  hand,  if  you  have  been  trying  to  cut  corners,  and 


cover  up,  you  merely  invite  severity  and  more  rigid 
handling;  and  the  penalties  for  attempted  deception 
are  very  severe. 

They  started  June  2,  and  expect  to  put  in  90  days 
on  the  job.  Read  the  announcement. 

UNFAIR — We  have  in  front  of  us  a  copy  of  the  St. 
Louis  Better  Business  Bureau  Bulletin,  of  May  28, 
1941,  devoted  entirely  to  the  question  of  Grade  Label¬ 
ing,  and  the  results  they  found  on  a  survey  recently 
made.  Fourteen  cities  participated  in  this  survey, 
and  bought  275  cans  of  fruit  and  vegetables  all  bearing 
grade  claims;  these  were  graded  by  AMS  graders, 
with  the  result:  166  cans  (60.36%)  were  up  to  grade; 
25  cans  (9.09%)  were  above  the  grade  claimed  and  84 
cans  (30.55%)  were  below  the  grade  claimed. 

The  bulletin  heads  this  report,  in  big  black  type: 
“Grade  Labeling  Survey  Shows  Amazing  Degree  Of 
Inaccuracy,”  and  lambasts  the  canners  for  having 
30.55  %  of  the  cans  below  the  grade  claimed,  saying 
nothing  about  the  nearly  10%  of  higher  grade  than 
claimed,  and  charging  design  to  cheat  the  innocent 
buyers,  all  the  usual  in  such  charges.  In  fact  it  tabu¬ 
lates  27  cans  of  Apple  Sauce  26  graded  “A”,  one 
Fancy;  of  these  but  5  dropped  below  the  required 
count  (84,  85,  86,  86,  and  89;  requirement  for  the 
grade,  as  you  know  being  90 — 100)  ;  all  of  them 
claimed  20  ozs.,  to  the  can,  and  only  one  can  ran  as 
low  as  20  ozs.,  all  the  others  from  that  up  to  21%  ozs. 
The  retail  prices  ranged  from  6(4  cents  per  can 
(graded  96)  to  several  at  10  cents  per  can  as  the  top. 
We  consider  that  an  amazingly  fine  showing  for 
‘amateurs’,  as  the  canners  are  in  this  effort  to  grade 
their  goods  properly.  They  have  attempted  this  grade 
labeling  only  in  the  pajt  few  years,  and  in  too  many 
instances  were — yes  are — prohibited  from  putting  the 
grade  on  the  labels.  More  than  that  while  the  canners 
as  a  whole  are  quite  competent  chefs,  they  are  not 
experienced  salesmen:  few  of  them  have  ever  had  the 
chance  to  match  their  goods,  at  a  buyer’s  desk,  with 
the  goods  of  other  canners,  and  thereby  learn  where 
they  may  be  falling  short. 

All  in  all  this  showing  does  not  rate  the  charge  of 
attempted  cheating  made  in  the  bulletin;  in  fact  that 
charge  is  utterly  unfair,  and  they  are  doing  a  big  in¬ 
justice  to  the  whole  canning  industry — since  no  brands 
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are  named — in  presenting  the  survey  as  an  evidence 
of  cheating.  The  very  reverse  is  the  truth,  as  the 
canners  are  attempting  to  deal  squarely  with  the  con¬ 
sumers  in  plainly  branding  their  goods  with  what 
they  consider  the  real  quality,  and  in  unequivocal 
terms,  easily  understood  by  all.  They  deserve  en¬ 
couragement,  not  censure.  A  lot  of  things  could  have 
happened  in  the  handling  of  the  cans  after  they  left 
the  canneries,  but  before  the  survey  bought  them,  that 
could  have  reduced  their  quality-showing  materially, 
through  no  fault  of  the  canners.  Doubtless  most  of 
the  cans  bore  jobbers’  or  buyers’  labels!  The  canners 
are  learning  their  lesson  splendidly,  and  we  are  proud 
of  them. 

HELP — It  is  not  too  late  to  step  up  the  tomato 
acreage.  Have  you  begun  an  appeal  to  the  better 
folks  of  the  towns  surrounding  tomato  canneries,  and 
the  tomato  fields?  Have  you  endeavored  to  enlist  the 
church  and  lodge  societies  and  their  ladies,  and  larger 
children?  There  can  be  only  one  tomato  crop  this 
season,  and  the  pack  from  it  may  be  so  woefully  short 
by  winter  that  you  will  wish  you  had  made  this  war¬ 
time  effort  now.  You  are  wrong  if  you  think  these 
people  are  not  thoroughly  patriotic  and  that  they  will 
not  do  it.  Try  it,  and  you  will  be  surprised  with  the 
results.  If  you  did  not  read  last  week’s  plea,  in  the 
Weekly  Review,  Page  19,  get  out  that  copy  and  read 
it — and  act !  1 

From  what  we  learn  this  week  from  well  informed 
persons  we  are  nearer  to  real  trouble  than  you  may 
think;  and  for  that  reason  let  us  suggest,  again,  that 
you  get  out  the  issue  of  The  Canning  Trade  of  May 
5,  and  read  the  Dcxerred  Editorial,  on  page  30,  of  that 
issue.  If  you  read  it  then,  read  it  again,  and  keep 
your  eyes  open.  When  we  get  started  we  are  an  awful 
hard  nation  to  beat;  but  as  wars  are  fought  now  it  is 
dangerous  to  get  started  too  late.  Never  mind  worry¬ 
ing  about  what  may  happen  after  this  war — what  we 
have  to  do  now  is  to  be  sure  we  win  this  war,  for  if 
we  do  not  we  will  be  just  where  France  is:  no  nation 
at  all,  with  no  business  left  us,  no  industries  of  our 
own,  no  money,  mere  slaves.  It  has  happened  to  all 
Europe,  is  now  taking  place  in  Asia  and  Africa,  and  it 
can  happen  to  us — but  only  if  we  continue  to  take  life 
as  usual,  and  be  unconcerned.  Our  enemies  want  us 
to  continue  undisturbed,  and  will  brand  this  as  inflam¬ 
matory,  and  we  mean  that  numerous  gang  of  traitors 
in  our  country.  Hitler  says  we  are  in  the  bag,  because 
we  will  never  awake  (in  time.). 

We  do  not  like  this  any  more  than  you  do,  but  when 
you  meet  men  on  the  inside  of  the  actual  conditions, 
and  who  are  filled  with  fear  because  our  people  will 
not  take  the  situation  seriously,  we  feel  it  our  duty 
to  help  awaken  them.  Rest  assured  our  President  and 
his  advisers,  and  representatives  at  Washington,  in 
charge  of  this  war  preparation,  are  informed  to  the 
minute,  and  we  can  trust  them,  and  they  should  have 
our  hearty  and  undivided  support,  and  encouragement. 

Prepare  to  get  out  the  largest  and  best  packs  of 
canned  foods  ever — not  just  your  ordinary  amount; 
help  out  on  this  canned  tomato  need.  Long  before  an- 
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other  chance  can  happen  (in  1942)  you  may  see  de¬ 
mands  for  twice  as  many  cans  of  food  as  are  in  ex¬ 
istence;  then  you  will  wish  you  had  done  your  dutj  . 
You  can’t  produce  too  many;  the  world  is  starving. 

ACCIDENTS — Now,  while  you  are  getting  your 
plants  in  readiness  for  the  season’s  operations,  make 
particularly  preparations  against  accidents.  Elsewhere 
in  this  issue  you  will  find  a  brief  article  which  shows 
that  accidents  cause  four  times  as  much  loss  of  time 
as  strikes,  and  that  is  not  a  mere  personal  opinion. 

The  series  of  great  fires  in  great  flour  mills,  and 
great  warehouses  filled  with  foods  and  war  materials, 
may  have  been  accidents,  but  that  is  hard  to  believe. 

Most  of  you  have  good  artesian  wells,  as  your  water 
supply.  See  that  they  are  in  good  condition,  working 
smoothly,  and  protect  them  carefully.  You  may  prove 
a  God-send  to  your  entire  community  if  anything 
should  happen  to  the  local  water  supply. 

The  drive  seems  to  be  against  food  supplies:  to 
cripple  or  halt  them,  and  always  to  reduce  the  amount 
of  food  produced.  Be  on  your  guard  and  do  not  fall 
a  victim  to  this.  It  will  not  be  surprising  to  see  a 
series  of  fires  in  big  canneries,  producing  canned  milk, 
baked  beans,  meats,  tomatoes,  etc.  Investigations 
after  the  plant  has  been  burned  down  are  a  poor  ex¬ 
cuse  for  the  plant  and  its  products. 

All  of  these  are  precautions  for  the  coming  packs, 
and  are  unusual,  we  grant,  but  they  are  necessary  as 
a  moment’s  thought  will  show  you.  If  the  output  of 
the  canneries  is  hurt  it  will  be  a  most  serious  blow; 
and  there  are  plenty  of  enemies  around  you  who  will 
do  that  work.  Forewarned  is  forearmed. 


CALENDAR  OF  EVENTS 

JUNE  16 — Mid-year  Meeting,  National  American  Wholesale 
Grocers  Association,  Blackstone  Hotel,  Chicago. 

JUNE  16-17 — Summer  Meeting,  Maine  Canners  Association, 
Lakewood,  Maine. 

JUNE  16-19 — National  Association  of  Retail  Grocers,  Palmer 
House,  Chicago. 

JUNE  16-18,  1941 — Institute  of  Food  Technology,  Secoi-d 
Annual  Convention,  William  Penn  Hotel,  Pittsburgh. 

JUNE  27-28 — Annual  Technical  Conference,  Olive  Packers  ard 
Processors,  Yosemite  National  Park. 

JULY  16-18 — National  Cherry  Festival,  Traverse  Cit 
Michigan. 

JULY  16-18 — National  Cherry  Festival,  Traverse  City,  Mie' . 

JULY  17th — Mid-Summer  Meeting,  Tri-State  Packers’  Asso'  - 
ation,  Talbot  Country  Club,  Easton,  Maryland. 

AUGUST  11-12,  1941 — Vegetable  Variety  Field  Days,  U. 
Horticultural  Station  and  Maryland  Experiment  Static 
Agronomy  and  Horticultural  Farms  near  Beltsville,  Marylai  . 

AUGUST  11-12 — Maryland  Vegetable  Field  Days,  U.  S.  Hor"- 
cultural  Station,  and  Maryland  Experiment  Station,  Pla  .t 
Research  Farms  near  Beltsville,  Maryland. 
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DRIVE  FOR  FULL  WAGE-HOUR  COMPLI¬ 
ANCE  IN  CANNING  INDUSTRY  BEGINS 

Wage  and  Hour  Division  U.  S.  Department  of  Labor,  Washington,  D.  C. 


A  nation-wide  drive  for  full  com¬ 
pliance  by  the  canning  industry  with  the 
requirements  of  the  Wage  and  Hour 
Law  got  under  way  June  3.  While  two 
exemptions  each  lasting  14  weeks  re¬ 
lieve  this  industry  from  the  40-hour 
week  requirements,  there  has  been  no 
relaxation  of  the  requirement  that  at 
least  30  cents  an  hour  be  paid  and  that 
the  child  labor  provisions  of  the  Act  be 
fully  complied  with,  General  Philip  B. 
Fleming,  Administrator  of  the  Wage  and 
Hour  Division,  U.  S.  Department  of 
Labor,  pointed  out  in  announcing  the 
campaign. 

“The  drive  is  starting  in  the  South,” 
General  Fleming  said,  “and  will  roll 
northward  with  the  fresh  fruit  and  vege¬ 
table  season.  Some  400  inspectors  will 
be  assigned  to  this  drive  when  it  is  in 
full  swing.  Every  canning  plant  in  the 
country,  large  or  small,  will  be  visited 
by  one  of  these  inspectors,  and  our  legal 
staff  is  prepared  to  go  into  court  when¬ 
ever  wilful  or  flagrant  violations  of  the 
Fair  Labor  Standards  Act  are  found.” 

The  industry  was  warned  last  fall  to 
“put  its  house  in  order,”  because  such  a 
drive  would  be  conducted  during  this 
canning  season,  the  Administrator  said. 

Trade  associations  in  the  industry  and 
trade  publications  have  cooperated  with 
the  Division  in  publicizing  the  warning 
that  this  drive  would  be  made. 

“The  drive  will  be  both  educational 
and  punitive  in  nature,”  said  General 
Fleming.  “Our  inspectors  will  carry  for¬ 
ward  our  program  of  instruction  in  the 
provisions  of  the  law,  but  their  primary 
job  will  be  to  search  out  violations  in 
covered  plants.  We  are  not  going  to 
crack  down  on  the  employer  who  makes 
some  minor  mistake  when  he  is  sincerely 
trying  to  obey  the  law,  but  we  do  intend 
to  see  that  every  canner  of  fresh  fruits 
and  vegetables  is  in  complete  compliance 
with  the  Act.” 

Describing  the  campaign  plans,  the 
Wage-Hour  Administrator  added,  “The 
fi^st  action  will  be  up  to  our  regional 
1  •  adquarters  at  Atlanta,  Dallas,  Birm- 
r  'fham,  and  San  Francisco.  Our  staffs 
j  California  and  the  southern  states 
ow  thoroughly,  county  by  county,  the 
‘  tablishments  they  will  cover.  The  in- 
ectors  have  been  given  special  instruc- 
ns  during  the  past  several  weeks,  and 
"  "■  well  aware  of  the  problems  they 
St  cope  with  in  investigating  this  sea- 
'.al  industry.” 

The  Wage  and  Hour  Law  generally 
plies  to  all  employers  engaged  in  inter- 
te  commerce  or  the  production  of 
'ds  for  commerce.  Covered  employees 
st  be  paid  not  less  than  30  cents  an 
ir,  and  not  less  than  time  and  half 
Ir  regular  rate  for  all  hours  over  40. 
‘Canners  and  packers  of  fresh  fruits 
i  vegetables  are  granted  two  exemp¬ 


tions  from  the  overtime  provisions  of  the 
Wage  and  Hour  Law,  however,”  General 
Fleming  said.  “Each  is  for  a  period  of 
14  weeks,  thus  allowing  plenty  of  chance 
to  handle  the  intermittent  peak  loads 
that  are  common  in  plants  processing 
perishable  commodities.” 

The  Administrator  said  that  the  first 
exemption  period  permits  employees  to 
work  as  many  hours  as  necessary  or  de¬ 
sirable  without  overtime  pay.  At  least 
the  minimum  wage  rate  must  be  paid, 
however.  The  second  exemption  allows 
a  12-hour  day  and  a  56-hour  week;  hours 
worked  beyond  these  limits  must  be  paid 
for  at  not  less  than  time  and  one-half 
the  regular  hourly  rate.  Careful  atten¬ 
tion  will  be  paid  to  compliance  with,  or 
violation  of,  these  exemption  regulations. 
General  Fleming  said. 

“Also,”  he  added,  “the  Fair  Labor 
Standards  Act  exempts  from  both  the 
wage  and  hour  provisions  any  employee 
working  within  the  ‘area  of  production’ 
who  is  engaged  in  handling,  preparing, 
and  packing,  fresh  fruits  and  vegetables 
in  their  raw  or  natural  state  for  market.” 

If  a  canning  establishment  has  more 
than  ten  employees,  it  is  not  within  the 
“area  of  production.”  To  be  under  the 
exemption,  such  an  establishment  must 
also  receive  all  of  its  raw  materials  from 
farms  in  the  general  vicinity. 

“There  is  no  longer  any  fixed  mileage 
radius  goveiming  the  term,  ‘area  of  pro¬ 
duction,’  ”  the  Administrator  said. 

“We  will  use  as  many  as  we  need  to 
finish  the  job  within  90  days — probably 
350  or  400  when  the  season  gets  into  full 
swing.” 

The  Wage  and  Hour  Division  will  have 
assistance  in  its  canning  drive.  The  Fair 
Labor  Standards  Act  outlaws  the  em¬ 
ployment  of  oppressive  child  labor  in 
interstate  commerce.  The  child  labor 
provisions  are  enforced  by  the  Children’s 
Bureau  of  the  U.  S.  Department  of 
Labor,  and,  said  General  Fleming,  “the 
Children’s  Bureau  is  correlating  its 
canning  drive  with  ours.  Their  inspec¬ 
tors  also  will  be  busy  from  Florida  and 
Texas  and  Maine  to  California.” 

The  shipment  or  delivery  for  shipment 
of  canned  goods  in  commerce  is  forbidden 
if,  within  30  days  prior  to  the  removal 
of  such  goods  from  a  cannery,  minors 
below  16  years  of  age  were  employed, 
or  suffered  or  permitted  to  work,  in  or 
about  the  cannery  in  which  such  goods 
were  produced.  Miss  Katharine  F.  Len- 
root.  Chief  of  the  Children’s  Bureau  has 
explained  that  the  canning  of  fruits  and 
vegetables  is  not  agriculture  within  the 
meaning  of  the  act  and  so  is  not  within 
the  partial  exemption  provided  by  section 
13(c),  except  in  those  cases  where  such 
work  is  done  by  minors  for  a  farmer  or 
on  a  farm  in  conjunction  with  farming 
operations. 


The  Wage  and  Hour  Law  requires  em¬ 
ployers  to  keep  certain  simple  records 
for  each  employee,  showing  such  infor¬ 
mation  as  hours  worked,  rates  of  pay 
and  overtime  compensation. 

“The  very  fact  that  an  employer’s 
records  are  complete  will  be  taken  as  one 
evidence  of  good  faith  by  our  inspectors. 
Many  smaller  canners  keep  ‘hip-pocket 
records’ — they  keep  all  their  employment 
data  in  10-cent  notebooks  which  they 
carry  with  them.  We  have  no  objection 
to  this,  so  long  as  they  are  complete. 
But  since  all  canners  of  fresh  fruit  and 
vegetables  know  what  is  expected  of 
them,  we  will  not  allow  the  few  ‘gyper- 
ators’  in  the  industry  to  get  by  with  in¬ 
complete  wage-hour  records.” 

General  Fleming  stressed  the  value  of 
previous  drives  in  other  industries.  “They 
have  had  a  very  healthy  effect,”  he  de¬ 
clared.  “When  every  employer  in  an  in¬ 
dustry  knows  his  responsibilities  under 
the  Fair  Labor  Standards  Act,  and  meets 
them,  he  himself  benefits  because  compe¬ 
tition  in  his  own  industry  is  on  a  more 
even  basis.” 

Drives  have  been  carried  on  in  about 
a  dozen  industries,  including  lumber, 
textiles,  and  shoes. 

HOW  TO  SELL  TO  THE  GOVERNMENT 
Instructions  Just  Issued  (June  2,  1941) 

Approximately  2,500  government  pur¬ 
chasing  agencies  purchase  some  300,000 
different  articles.  Indeed,  the  govern¬ 
ment  buys  some  quantities  of  almost 
everything  produced  in  this  country. 

The  magnitude  of  the  government 
purchasing  set-up,  especially  in  this 
grave  emergency  when  first  emphasis  is 
necessarily  placed  upon  defense  equip¬ 
ment  for  the  expanding  Army  and  Navy 
and  for  Great  Britain,  tends  to  confuse 
many  manufacturers  who  desire  to  co¬ 
operate  100  per  cent. 

Actually,  government  purchases  are 
made  on  a  very  simple  formula.  The 
specifications  are  not  complicated.  In 
fact,  the  biggest  buyer  in  the  world — 
Uncle  Sam — has  the  simplest  system  of 
purchasing  supplies,  equipment  and  ser¬ 
vice.  The  system  functions  something 
like  a  large  mail  order  house,  except 
that  where  the  latter  sells  to  thousands, 
the  government  buys  from  thousands. 

How  can  a  business  man  sell  to  the 
government? 

The  initial  venture  of  selling  to  the 
government  will,  of  course,  present  some 
new  problems.  None  of  these  problems, 
however,  are  necessarily  complicated.  In 
order  to  help  manufacturers  solve  them, 
Hon.  Jesse  Jones,  Secretary  of  Com¬ 
merce,  early  in  his  administration  set 
up  a  Service  and  Information  Office, 
staffed  with  men  who  have  had  years  of 
service  in  government  and  have  recently 
completed  months  of  intensive  study  of 
the  purchase  systems  of  each  govern¬ 
mental  office. 

Consequently,  the  Service  and  Infor¬ 
mation  Office  is  equipped  to  inform 
manufacturers  whom  they  should  contact 
and  exactly  how  to  do  so.  A  manufac- 
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turer  who  desires  to  cooperate  with  the 
government  in  the  present  emergency, 
and  lacks  specific  information  as  to  how 
to  proceed,  is  invited  to  apply  to  this 
unit,  room  1060,  Department  of  Com¬ 
merce,  Washington,  D.  C.  The  effective¬ 
ness  of  the  assistance  rendered  by  the 
Office  is  demonstrated  by  the  large 
number  of  telegrams  and  letters  of  ap¬ 
preciation  which  it  has  received. 

Many  manufacturers  apparently  have 
felt  that  if  they  desire  to  transact  busi¬ 
ness  with  the  government  they  must 
either  come  to  Washington  in  person  or 
employ  somebody  familiar  with  govern¬ 
ment  purchasing  methods. 

The  Service  and  Information  Office 
strongly  urges  manufacturers  not  to 
come  to  Washington,  at  least  until  they 
have  carried  on  preliminary  negotiations 
by  mail  with  the  purchasing  agency  that 
handles  their  particular  products. 

They  are  advised  not  to  employ  out¬ 
siders  on  a  commission  or  other  basis. 
In  fact,  the  War  and  Navy  Departments 
and  the  Office  of  Production  Manage¬ 
ment  have  repeatedly  warned  against  the 
employment  of  what  are  termed  “lobby¬ 
ists”  in  the  effort  to  obtain  government 
contracts. 

Furthermore,  the  Army,  for  example, 
has  decentralized  its  purchasing  system. 
Different  depots  specialize  in  purchasing 
specific  supplies.  Clothing  is  purchased 
in  Philadelphia;  shoes  in  Boston;  various 
kinds  of  equipment  in  Jeffersonville,  Ind.; 
aircraft  supplies  in  Dayton,  Ohio.  A 
very  small  per  centage  of  Army  supplies 
is  purchased  in  Washington. 

The  Navy,  too,  has  part  of  its  purchas¬ 
ing  system  decentralized  and  prefers  to 
have  preliminary  negotiations  conducted 
by  mail.  The  Bureau  of  Supplies  and 
Accounts  purchase  a  major  proportion  of 
Navy  supplies,  aside  from  contracting 
for  ships. 

A  third  lai'ge  purchasing  agency  of 
the  government  is  the  Procurement 
Office  of  the  Treasury  Department,  a 
centralized  purchasing  agency  for  all 
departments  except  the  Army  and  Navy. 
The  Procurement  Office  also  has  branches 
in  different  parts  of  the  country  and 
prefers  that  preliminary  negotiations  be 
conducted  by  mail. 

When  it  is  necessary  to  come  to  Wash¬ 
ington,  the  Service  and  Information 
Office  will  gladly  arrange  for  the  busi¬ 
ness  man  to  see  the  particular  official 
with  whom  contact  should  be  made.  In 
this  way  the  business  man  will  be  able 
to  get  in  and  out  of  Washington  with 
a  minimum  of  time,  effort  and  expense 
and  return  home  with  a  clear  under¬ 
standing  of  the  government’s  needs  and 
the  necessary  procedure  in  helping  to 
supply  them.  Generally,  by  following 
this  suggested  approach  the  business  of 
the  prospective  contractor  can  be  trans¬ 
acted  in  Washington  within  one  or  two 
days. 


HEARING  ON  WALSH-HEALY  ACT 
EXEMPTION  ON  GOVERNMENT 
CANNED  FOOD  PURCHASES 

Upon  the  application  of  the  Secretary 
of  War  for  the  elimination  of  the  re¬ 
quirements  of  Section  1  of  the  Walsh- 
Healy  Act  in  contracts  let  by  the  War 
Department  for  the  purchase  of  its  re¬ 
quirements  of  canned  fruits  and  vege¬ 
tables  for  the  year  1941,  L.  Metcalfe 
Walling,  Administrator  of  the  Division 
of  Public  Contracts,  U.  S.  Department 
of  Labor,  has  granted  a  request  for  a 
hearing  to  be  held  on  June  9,  1941, 
Room  B,  Departmental  Auditorium, 
Fourteenth  Street  and  Constitution  Ave¬ 
nue,  Washington,  D.  C.,  to  determine 
whether  justice  or  the  public  interest  will 
be  served  by  the  exempting  from  such 
contracts  the  provisions  of  Section  1  of 
the  Act.  Interested  parties  will  be  heard 
either  in  person  or  by  authorized  repre¬ 
sentatives.  Briefs  or  telegraphic  com¬ 
munications  may  be  filed  and  will  be 
considered  if  received  on  or  before  the 
hearing  date.  No  special  form  for  the 
briefs  is  prescribed,  but  an  original  and 
four  copies  must  be  submitted.  Notice 
of  intention  to  appear  should  be  filed  not 
later  than  June  8. 


F.S.C.C.  SEEKS  CANNED  FISH  BIDS 

Canners  of  California  have  been  in¬ 
vited  to  bid  on  canned  pilchards  for 
future  delivery  which  bids  are  to  be  in 
the  hands  of  the  Purchasing  Agent, 
F.S.C.C.,  U.  S.  Department  of  Agri¬ 
culture,  Washington,  D.  C.,  on  or  before 
11:000  A.M.,  Eastern  Standard  Time, 
June  12,  1941.  Acceptance  of  bids  will 
be  made  not  later  than  June  17  when 
notice  of  acceptance  will  then  be 
telegramed. 

Maine  sardine  canners  have  received 
like  bids  for  future  delivery,  all  bids  to 
be  in  the  hands  of  the  Purchasing  Agent 
on  or  before  11:00  A.M.  of  June  9. 
Notice  of  acceptance  will  be  given  not 
later  than  June  12. 

The  F.S.C.C.  has  notified  bidders  on 
meat  products  requirements  that  bi¬ 
weekly  invitations  to  bid  will  be  discon¬ 
tinued  and  effective  Monday,  May  26, 
1941,  bids  will  be  received  on  or  before 
9:00  A.M.,  Eastern  Standard  Time,  on 
Wednesday  of  each  week  for  acceptance 
on  or  before  Friday  of  each  week. 

BOX  SPECIFICATIONS  FOR  F.S.C.C. 

PURCHASES 

Recent  invitations  to  bid  on  canned 
food  requirements  for  Federal  Surplus 
Commodities  Corporation  have  been  ac¬ 
companied  by  the  following  specifications 
for  solid  fiber  canned  food  cases  in  which 
the  goods  are  to  be  shipped: 

“Flap  construction — boxes  to  be  made 
so  that  all  cans  will  rest  on  end  flaps 
by  at  least  %  of  can  diameter. 

Boxes  to  be  sealed  by  gluing  flaps 
throughout  the  entire  area  of  contact, 
preferably  with  an  adhesive  insoluble  in 


water  or  by  stitching  flaps,  or  by  a  com¬ 
bination  of  these  methods. 

The  board  from  which  the  boxes  are 
made  must  comply  with  the  following 
minimum  specifications: 

Under  Normal  Atmospheric  Conditions : 
Caliper  —  0.100" 

Mullen  —  400 

After  Immersion  in  water  not  over  80 
degrees  F.  of  10"  x  6”  pieces  cut  from 
body  of  finished  boxes,  having  not  to 
exceed  9%  moisture  content,  for  2V2 
hours: 

Mullen — 200  (tests  to  be  made  2"  in 
from  edge) 

Weight — Not  to  exceed  150%  of  weight 
under  normal  conditions. 

After  Immersion  in  water  not  over  80 
degrees  F.  of  10"  x  6"  pieces  cut  from 
body  of  finished  boxes,  having  not  to 
exceed  9%  moisture  content,  for  1  hour: 
Separation  of  plies — not  to  exceed  2" 
in  from  edge — at  least  4  out  of  6 
specimens  to  meet  the  test. 

According  to  F.S.C.C.  the  Fiber  Box 
Association  states  that  all  leading  box 
manufacturers  are  equipped  to  supply 
such  boxes. 

Note:  If  FSCC  exercises  its  option 
under  terms  of  the  contract  to  have  boxes 
strapped  such  boxes  must  be  strapped 
with  two  metal  bands  running  length¬ 
wise  around  box,  each  band  to  be  placed 
over  the  center  of  a  row  of  cans.  Such 
bands  shall  be  made  of  cold  rolled  steel 
not  less  than  %  by  0.015  inch,  shall  be 
drawn  tight  mechanically  so  as  to  com¬ 
press  the  box  and  shall  be  joined  at  the 
ends  with  a  seal  having  at  least  70  per 
cent  of  the  tensile  strength  of  the  band 
itself. 

MORE  DAMAGING  THAN  STRIKES 
National  Safety  Council 

The  following  quotations  are  from  a 
speech  delivered  by  the  Hon.  John  W. 
McCormack  of  Massachusetts  in  the 
House  of  Representatives,  April  2,  1941. 

“Labor  wastage  through  work  in¬ 
juries  increased  10  per  cent  in  1940  over 
the  preceding  12  months,  concurrently 
with  the  6  per  cent  rise  in  employment. 
In  many  industrial  operations,  however, 
the  accident-frequency  rate  during  the 
past  18  months  has  been  at  least  double 
the  percentage  increase  in  employment. 
Among  the  reasons  given  for  this  ab¬ 
normal  increase  in  1940  are — 

First.  The  employment  of  many  new 
workers  and  the  reemployment  of  long- 
idle  workers  unfamiliar  with  the  hazards 
of  plant  operations. 

Second.  Lack  of  instruction  in  sa^e 
work  practices  and  the  lack  of  syst< - 
matic  and  sustained  safety  programs  ia 
plant  operations. 

Third.  Greatly  accelerated  pace  cf 
production. 

Fourth.  The  overcrowded  conditions  of 
plants  due  to  sudden  and  abnormal  i  .- 
crease  in  working  forces. 

“For  every  man-day  of  idleness  resu.  - 
ing  from  strikes  in  1940  there  were  4 
days  lost  through  work  accidents.  Strikes 
and  lock-outs  resulted  in  6,500,000  ma“- 
days  of  idleness,  or  an  average  of  less 
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than  one-quarter  of  a  day  per  worker. 
Disabling  injuries  caused  the  loss  of 
25,192,000  man-days,  or  an  average  of 
more  than  1  day  per  worker. 

“Strikes  and  lock-outs  are  front-page 
news,  but  because  accidents  happen  as 
single  minor  incidents  the  interruptions 
they  cause  are  scarcely  noticed.  Yet  in 
the  aggregate  they  assume  the  propor¬ 
tions  of  a  major  tragedy  far  more 
serious  than  any  other  single  threat  to 
production  schedules. 

“Of  the  35,000  nonfatal  injuries  re¬ 
ported  in  one  typical  industrial  State  in 
1939,  the  skilled  crafts  experienced 
5,382 — or  approximately  15  per  cent  of 
the  total.  For  example:  393  machinists 
were  injured,  66  electricians,  39  boiler¬ 
makers,  20  core  makers,  48  cranesmen, 
253  foremen,  363  molders,  23  pattern 
makers,  295  polishers  and  grinders,  126 
superintendents  and  managers,  199 
welders,  3,557  other  skills. 

“The  records  indicate  that  semi¬ 
skilled  workers  received  15,737 — or  ap¬ 
proximately  45  per  cent — of  the  35,000 
non-fatal  injuries.  In  this  semi-skilled 
group  are  included  2,735  machine  oper¬ 
ators  and  2,729  helpers.  The  balance — 
13,899  injuries,  approximately  40  per 
cent — were  sustained  by  workers  listed 
as  unskilled.” 

The  above  is  a  clear  outline  of  our  de¬ 
fense  problem  by  a  competent  authority. 
Every  one  of  the  reasons  which  he  men¬ 
tions  is  a  definite  challenge  to  you.  Let's 
arm  America  safely. 


GUARD  AGAINST  ACCIDENTS 

We,  the  Food  Industries,  who  flew  in 
the  face  of  a  downward  national  trend 
in  safety  experience  during  1939  and  in¬ 
creased  both  our  frequency  and  severity 
rates,  have  staged  a  comeback  in  1940. 

Our  frequency  rate  went  from  16.70 
in  1939  (which  left  us  22nd  in  a  field  of 
30  industries)  to  a  record  all-time  low 
of  14.04  for  1940.  Our  severity  rate 
likewise  declined  from  1.21  (which 
ranked  us  16th  in  a  field  of  30)  to  a 
record  all-time  low  of  .95.  The  best 
rates  we  have  ever  made  previously  were 
freq.  15.27  (1932)  and  sev.  1.01  (1931). 

Within  the  section  the  largest  share 
of  credit  must  go  to  the  cereal  manu¬ 
facturers  who  shot  the  course  in  a  sen¬ 
sational  5.12  for  frequency.  The  sugar 
refiners  had  the  toughest  time  getting 
around  and  were  well  over  bogey  with  a 
frequency  rate  of  25.07. 

One  more  record  made  during  1940  is 
wnrth  mentioning.  Our  rates  for  the 
yaar  were  compiled  from  reports  cover¬ 
ing  622  plants  which  worked  a  total  of 
£'!9,593,000  man-hours  during  the  year. 
T'-.is  is  a  substantial  increase  in  coverage 
^  i  shows  that  more  of  us  are  taking 
ar  interest  in  this  vital  business  of 
ntctistics. 

You  have  probably  noticed  already 
t’nt  1941  is  not  going  to  be  a  breeze. 
E’’t — with  the  kind  of  head  start  we  have 
vra  should  be  able  to  buck  it  pretty 
s'ccessfully. 

Orchids  to  everyone. 

National  Safety  Council  Bulletin 


BOB  SINDALL  APPOINTED  TO  ATHLETIC 
COMMISSION 

Robert  A.  (Bob)  Sindall,  A.  K.  Robins 
&  Company,  Baltimore,  has  been  reap¬ 
pointed  to  the  State  Athletic  Commission 
by  Maryland’s  Governor,  Herbert  R. 
O’Conor.  The  Commission  will  meet 
early  next  week  and  it  is  expected  that 
at  that  time  Mr.  Sindall  may  be  elected 
Chairman  of  the  Commission.  He  for¬ 
merly  headed  the  Commission  for  three 
years  beginning  in  1930  and  resigned  to 
serve  on  the  State  Liquor  Board. 

FRANK  SMALL  TO  NEW  YORK 

The  appointment  of  Mr.  Frank  J. 
Small,  formerly  Local  Sales  Manager, 
Packers  Can  Sales  Department,  Balti¬ 
more,  Maryland,  to  the  position  of  Local 
Sales  Manager,  (Packers  Cans),  New 
York,  N.  Y.,  was  recently  announced  by 
the  American  Can  Company. 

Mr.  Small’s  career  in  the  Company 
dates  back  to  February  1,  1905,  when  he 


FRANK  J.  SMALL 


started  in  a  division  of  the  Auditing 
Department  in  the  New  York  Office.  He 
continued  there  until  1917  when  he  en¬ 
tered  the  Navy.  After  his  war  service, 
he  resumed  his  career  with  Canco,  this 
time  in  the  Packers  Can  Sales  Depart¬ 
ment.  On  January  1,  1927,  he  was  ap¬ 
pointed  Local  Sales  Manager  in  the 
Metropolitan  Sales  Office  in  New  York 
and  continued  in  that  capacity  until 
1935,  when  he  was  moved  to  Baltimore. 
In  December  of  that  year  Mr.  Small  be¬ 
came  Local  Sales  Manager  in  Baltimore. 

CANCO’S  MR.  STURDY  SPEAKS 

June  10th,  Atlantic,  Iowa — Rotary  and 
Lion’s  Club. 

June  10th,  Des  Moines,  Iowa — Advertis¬ 
ing  Club. 

June  11th,  Des  Moines,  Iowa — American 
Institute  of  Business. 

June  11th,  Des  Moines,  Iowa — Kiwanis 
Club. 


GIEG  ELECTED  NATIONAL  CAN 
PRESIDENT 

L.  Frederick  Gieg,  recently  resigned 
as  President  of  the  Crown  Can  Company, 
has  been  elected  President  of  the  Na¬ 
tional  Can  Corporation  succeeding  George 
F.  Doriot  who  was  elected  Chairman  of 
the  Board,  and  who  continues  as  Chair¬ 
man  of  the  Executive  Committee. 

N.C.A.  BOARD  APPROVES  TIN 
CONSERVATION 

The  following  resolution  dealing  with 
tin  conservation  was  passed  by  the  Na¬ 
tional  Canners  Association’s  Board  of 
Directors  May  23: 

WHEREAS,  United  States  Govern¬ 
ment  agencies  have  indicated  that  it  is 
absolutely  necessary  to  conserve  the  sup¬ 
ply  of  pig  tin  in  the  United  States,  and 

WHEREAS,  the  Office  of  Production 
Management  of  the  United  States  has 
requested  tinplate  manufacturers  to  re¬ 
duce  by  10  per  cent  the  amount  of  tin 
coating  to  be  applied  to  the  tinplate  from 
which  certain  foods  cans  are  to  be  fabri¬ 
cated  this  year,  and 

WHEREAS,  the  canning  industry  of 
the  United  States  is  desirous  of  cooper¬ 
ating  in  the  Defense  Program,  with  the 
Office  of  Production  Management  in  the 
conservation  of  tin;  therefore  be  it 

RESOLVED,  That  the  National  Can¬ 
ners  Association  place  itself  on  record  as 
approving  the  efforts  of  the  Office  of 
Production  Management,  to  conserve  the 
supplies  of  tin  within  the  United  States 
and  its  possessions;  and  be  it  further 

RESOLVED,  that  should  the  Govern¬ 
ment  issue  a  license  permitting  the  ex¬ 
port  of  tinplate  to  any  foreign  govern¬ 
ment  or  its  nationals,  the  Government  of 
the  United  States  request  such  foreign 
government  or  its  nationals  supply  with¬ 
in  a  reasonable  time  the  amount  of  pig 
tin  equivalent  to  the  tin  used  on  the 
tinplate  so  exported;  and  be  it  further 

RESOLVED,  that  the  Secretary  of  the 
Association  be,  and  he  is  hereby  in¬ 
structed  to  forward  a  copy  of  this  reso¬ 
lution  to  the  Office  of  Production  Man¬ 
agement  of  the  United  States. 

The  National  Canners  Association’s 
Board  also  approved  January  25,  1942, 
as  the  date,  and  Chicago  as  the  place, 
for  the  35th  Annual  Convention  of  the 
Association. 

SWEETLAND  SALES  MANAGER 

W.  E.  Sweetland  has  been  named  As¬ 
sistant  Sales  Manager  of  Empire  State 
Pickling  Company,  Phelps,  New  York, 
and  the  Manchester  Canning  Company, 
operated  by  Empire  State  last  season. 

CHERRY  QUEEN  SELECTED 

Christina  Michaels,  daughter  of 
Chilean  Ambassador  to  the  United 
States,  has  been  selected  Queen  of  the 
1941  National  Cherry  Festival  to  be  held 
at  Traverse  City,  Michigan,  July  16  to  18. 
18. 
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EXCHANGE  CET-TOCETHER 

Baltimore  canners  and  allied  interests 
turned  out  in  large  numbers  for  the  An¬ 
nual  Get-Together  Meeting  of  the  Balti¬ 
more  Canned  Foods  Exchange  on  Thurs¬ 
day,  May  29,  for  a  supper  at  Mueller’s 
Restaurant. 


BAKER  CANNERY  TO  BE  SOLD 

The  Morning  Star  Canning  Factory, 
of  C.  W.  Baker  &  Sons,  located  at 
Middletown,  Delaware,  is  to  be  sold  at 
auction  on  Saturday,  June  21,  at  2:00 
P.M.,  at  the  Witherspoon  Hotel,  Middle- 
town. 


GEORGIA  PEACH  CROP  UP  75  PER  CENT 

Estimates  of  the  Georgia  Peach  Grow¬ 
ers  Exchange  place  this  year’s  peach 
crop  75  per  cent  larger  than  the  1940 
crop.  12,855  carloads  are  expected  to 
be  shipped. 


WALTER  FROST  DEAD 

Walter  A.  Frost,  79,  of  the  Chicago 
food  brokerage  firm  bearing  his  name, 
died  in  the  Chicago  Memorial  Hospital 
Wednesday  morning,  June  4,  after  a 
long  illness.  Mr.  Frost  had  long  been 
identified  with  the  food  brokerage  busi¬ 
ness  in  the  Central  West  being  one  of 
the  founders  of  the  National  Food 
Bi’okers  Association,  serving  as  its  Pres¬ 
ident  for  the  four  year  period  1905  to 
1908,  and  was  at  the  time  of  his  death 
an  Honorary  Life  Member  of  the  As¬ 
sociation.  He  was  born  at  Lewiston, 
Maine,  on  December  19,  1861.  In  his 
earlier  years  he  moved  to  Chicago  to 
spend  55  years  as  a  prominent  member 
of  the  food  brokerage  business.  The 
business  of  Walter  A.  Frost  &  Company 
will  be  continued  by  Mr.  Frost’s  partner, 
J.  J.  Fennegan. 


STOKES  PACKING  CELERY  JUICE 

Francis  C.  Stokes  Company  of  Vincen- 
town.  New  Jersey,  is  packing  celery 
juice  at  their  newly  equipped  plant  at 
Sanford,  Florida.  Several  car  loads  of 
No.  lO’s  have  already  been  shipped. 
Celery  juice  is  being  used  by  the  in¬ 
dustry  as  a  blending  element  in  vegetable 
juice  cocktail. 


BOB  WHITE  STEPS  UP 

Bob  White,  American  Maize-Products 
Company,  succeeds  James  S.  Gray,  Cali¬ 
fornia  Packing  Sales  Company,  who  has 
been  transferred  to  Philadelphia,  as 
Second  Vice-President  of  the  Chicago 
Association  of  Manufacturers’  Repre¬ 
sentatives.  Other  officers  in  the  Associ¬ 
ation  are  P.  S.  Joyce,  General  Mills,  Inc., 
President,  Ralph  Keller,  Geo.  A.  Hormel 
&  Co.,  Vice-President,  L.  J.  Lyon,  The 
Callerman  Company,  Secretary  and  J.  P. 
Canepa  of  John  B.  Canepa  Company, 
Treasurer. 


THE  CONDITION  OF  CROPS 


TOMATOES 

HAYWARD,  CALIF.,  May  23 — Slight  in¬ 
crease  in  acreage  but  no  possibility  of 
increased  tonnage  proportionate  with 
quantities  of  canned  tomatoes  proposed 
to  be  purchased  by  government  agencies. 
Growing  conditions  satisfactory  to  date. 

BETHLEHEM,  MD.,  June  4 — Farmers  in 
our  locality  are  planting  out  about  the 
same  acreage  as  last  year.  Very  dry 
weather  prevented  early  planting,  but 
recent  rains  and  present  rains,  and  cool 
weather  have  been  excellent  for  those 
already  planted  and  ideal  for  putting  out 
more  plants.  The  lack  of  farm  labor  is 
causing  much  anxiety  to  both  farmers 
and  canners. 

DARLINGTON,  MD.,  June  3  —  Started 
transplanting  to  the  fields  May  20.  Hav¬ 
ing  trouble  getting  normal  acreage. 
Farmers  having  trouble  getting  help. 

TRAPPE,  MD.,  June  2 — No  contracts,  dis¬ 
continued  this  practice  years  ago.  Put 
out  about  20  per  cent  more  southern 
plants  this  year  than  last,  but  due  to 
cut  worms,  cold  and  dry  weather,  they 
are  getting  off  to  a  bad  start.  Farmer’s 
talk  smaller  acreage  for  late  plantings. 

WEBSTB31,  N.  Y.,  May  29 — Just  had  two 
excellent  showers.  Plants  getting  a 
good  start.  Acreage  about  the  same  as 
usual.  Growers  not  inclined  to  increase 
because  of  shortage  of  help  at  picking 
time.  Only  crop  planted  now. 

CODORUS,  PA.,  June  3 — Acreage  about 
100  per  cent  more  than  last  year,  but 
trouble  with  plants  on  account  of  frost 
and  cut  worms.  Many  growers  are  re¬ 
planting  at  this  time  to  replace  these 
plants. 

GREENCASTLE,  PA.,  June  2 — Hot,  dry, 
windy  weather  at  setting  time  plus  cut 
worms  has  made  it  difficult  to  get  a  good 
stand;  however,  rain  over  week-end  has 
put  new  life  in  growing  plants  and  they 
look  good  now. 

NEWVILLE,  PA.,  June  3 — 25  per  cent  in¬ 
crease  in  acreage.  Poor  stands.  Dry 
weather  caused  slow  growth.  Cut  worms 
worse  than  they  have  been  for  a  long 
time.  Rains  since  June  1  have  bright¬ 
ened  the  patches  somewhat.  Too  early 
to  forecast  crop. 

BINGHAM  CITY,  UTAH,  May  27 — To¬ 
matoes  are  looking  good,  most  of  them 
are  planted. 

LANCASTER,  VA.,  June  2 — Have  my 
usual  acreage  set.  Weather  been  very 
dry.  80  per  cent  stand.  Want  to  reset 
but  plants  are  scarce  and  trying  to  await 
a  fair  season.  Some  trouble  with  cut 
worms  and  potato  beetles,  otherwise  crop 
looks  fair.  My  contracted  acreage  does 
not  look  so  well,  as  the  grower  has  not 
taken  pains  nor  spent  average  labor 


as  in  other  seasons.  So  far  acreage 
in  the  county  is  not  as  large  as  usual. 
Rain  may  bring  acreage  up  to  normal, 
but  definitely  the  pack  will  be  smaller. 

All  other  crops  cut  due  to  drought. 

PEAS 

GREENCASTLE,  PA.,  June  2 — Start  pack¬ 
ing  June  3.  Alaskas  very  poor — Sweets 
better  due  to  rain  recently. 

SOMERSET,  PA.,  May  28 — Germination 
good  but  majority  of  peas  late  and 
growth  retarded  due  to  dry  weather  and 
frost. 

DALLAS,  TEX.,  May  28 — Rains  in  early 
spring  prevented  planting  in  the  normal 
planting  period.  A  moderate  crop  is  ex¬ 
pected  from  late  planting,  and  a  60  per 
cent  of  normal  pack  of  canned  black-eye 
peas  may  be  expected. 

BRIGHAM  CITY,  UTAH,  May  27 — Crop  is 
looking  good,  some  wind  has  occurred 
which  has  matured  early  peas  a  little 
sooner  than  expected. 

DAYTON,  WASH.,  May  28 — Slight  in¬ 
crease  in  acreage.  Weather  to  date  has 
been  ideal  for  maximum  yields  and 
quality  peas.  Estimate  will  start  pack¬ 
ing  Alaskas  June  12  and  Late  Sweets 
June  20. 

ATHENS,  wis..  May  28 — Plenty  of 
moisture  in  the  ground  when  planting 
started.  A  short  dry  period  followed 
butwhich  has  been  dissipated  by  frequent 
rains  during  the  past  several  days. 
About  a  90  per  cent  stand.  So  far  we 
have  seen  no  aphis  in  this  territory. 

MADISON,  WIS.,  June  3 — Pea  canning  is 
scheduled  to  start  in  southern  Wisconsin 
next  week,  possibly  by  the  10th.  In  gen¬ 
eral,  the  pea  crop  looks  very  good  with 
adequate  moisture  and  favorable  tem¬ 
peratures  prevailing.  Considerably  more 
frost  damage  than  was  appreciated 
earlier  is  showing  up  now,  particularly 
on  Alaskas,  resulting  in  stooling  which 
will  make  for  uneven  maturity.  The 
aphis  infestation  is  quite  serious  along 
the  lake  shore  as  well  as  the  territory 
around  Lake  Winnebago.  A  number  cf 
canners  are  dusting  and  spraying  Alaskas 
but  low  temperatures,  wet  fields,  and 
winds  have  not  been  favorable  for 
treatment. 

PICKETT,  WIS.,  June  2 — We  were  suf¬ 
fering  for  rain  up  until  last  week.  Since 
that  time  have  had  two  beautiful  rains 
and  think  we  have  sufficient  moisture  to 
bring  our  pea  crop  through.  I  would 
say  we  have  anywhere  from  85  to  90 
per  cent  stand.  As  to  yield,  it  is  hard 
to  tell  at  this  time  because  the  fields  are 
just  coming  in  blossom  and  we  are  un¬ 
able  to  get  the  number  of  pods  to  the 
vine. 
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WINNECONNE,  wis.,  June  2 — 650  acres 
of  Alaskas  100  per  cent.  350  acres  Per¬ 
fection  Sweets  100  per  cent. 

CORN 

N.  MANCHESTER,  IND.,  May  28 — Plant¬ 
ing  of  Sweet  Corn  is  progressing  nicely. 
Water  levels  are  very  low.  We  will  need 
rain  soon. 

EAST  WILTON,  ME.,  May  29 — Seed  not 
all  delivered  to  farmers  as  yet.  Will 
have  to  report  later. 

TRAPPE,  MD.,  June  2 — Acreage  about 
what  it  was  last  year  and  all  planted. 
Some  to  be  planted  over  due  to  poor 
germination  on  account  of  dry  weather 
coupled  with  heavy  applications  of  fer¬ 
tilizer.  Would  say  prospects  are  about 
average. 

CODORUS,  PA.,  June  3 — Acreage  about 
50  per  cent  as  much  as  other  years. 
Growing  conditions  fair. 

SOMERSET,  PA.,  May  28  —  Planting 
started  May  15.  Germination  poor  on 
early  plantings  but  too  early  in  season 
for  an  accurate  report. 

DALLAS,  TEX.,  May  28 — Owing  to  ex¬ 
cessive  rains  during  the  planting  season 
the  acreage  planted  was  very  small,  and 
the  pack  of  canned  sweet  corn  will 
necessarily  be  very  light,  practically 
nothing. 


BRIGHAM  CITY,  UTAH,  May  27 — Crop  is 
looking  good,  plenty  of  moisture  for  ger¬ 
mination.  Will  finish  planting  about 
first  of  June. 

WATERBURY,  VT.,  May  27 — Crop  just  go¬ 
ing  into  ground.  Conditions  at  moment 
favorable  having  just  had  nice  rain  fol¬ 
lowing  a  warm,  dry  spell.  Acreage  a  bit 
above  normal,  perhaps  10  per  cent. 

WINNECONNE,  WIS.,  June  20 — 750  acres 
90  per  cent.  Heavy  rainfall  has  dam¬ 
aged  some  corn  not  already  up. 

BEANS 

LAUREL,  MISS.,  May  31 — Crop  suffering 
account  lack  of  rain.  If  moisture  does 
not  come  in  few  days  crop  will  be  25  per 
cent  of  normal. 

CODORUS,  PA.,  June  3 — Acreage  about 
25  per  cent  more,  but  growing  conditions 
not  more  than  75  per  cent  on  account 
poor  stand,  on  account  dry  ground  and 
heavy  rains  after  planted. 

GREEN  CASTLE,  PA.,  June  2 — Germination 
good — acreage  smaller. 

WATERBURY,  VT.,  May  27 — Crop  just 
going  into  ground.  Acreage  a  bit  above 
normal. 


OTHER  CROPS 

HAYWARD,  CALIF.,  May  23 — Cucumbers: 
normal  acreage  now  being  planted  with 
present  prospects  for  normal  yield. 


HAYWARD,  CALIF.,  May  23 — Peaches: 
Present  indications  point  to  a  cling  peach 
crop  under  those  of  recent  years.  The 
pack  for  the  season  may  be  a  million 
cases  under  the  average  for  the  past 
three  years. 


INSECT  CONTROL  FOR  CARDEN  PESTS 

Valuable  information  for  the  control  of 
various  insect  pests  affecting  canning 
crops  is  briefly  summarized  in  circular 
514  published  by  the  University  of 
Illinois,  College  of  Agriculture,  Urbana, 
Illinois,  which  should  prove  helpful  to 
canners  and  their  fieldmen  Control  of 
insects  attacking  cabbage,  sweet  corn, 
tomatoes,  beans,  asparagus,  beets,  spin¬ 
ach,  carrots,  sweet  potatoes  and  other 
crops  are  covered  in  the  booklet. 


BUYS  TOMATO  CANNERY 

John  Souder  of  Greenfield,  Indiana, 
has  bought  the  tomato  cannery  at  New 
Palestine,  Indiana,  from  the  Roach- 
Indiana  Corporation. 


NEW  CANNERY 

The  Holloway  Canning  Company  has 
begun  construction  of  a  new  plant  at 
Valdosta,  Georgia,  where  they  are  con¬ 
tracting  for  pimentos  for  canning  this 


always  a  good  idea  -  -  - 
now  a  necessity! 

Tablet  salUng  with  Science  Depositors  has  been  acknow¬ 
ledged  for  the  past  decade  as  a  perfected  method  of 
obtaining  accurate  flavor  control  under  the  pressure  of  high¬ 
speed  production.  Some  canners  probably  overlooked  the 
other  Science  features  and,  since  they  were  in  a  position 
to  gear  their  production  speed  to  the  eguipment  they  had, 
passed  up  our  suggestion  to  change  over  to  the  faster,  more 
accurate  Science  method. 

Now  the  government  has  raised  the  speed  limit;  canners 
must  produce  faster  and  faster,  but  guality  and  uniformity 
must  be  maintained.  Old-fashioned  methods  that  were  good 
enongh  for  normal  packs  will  now  seriously  impede  the 
schedules  that  are  being  demanded.  We  have  always  pre¬ 
sented  Science  Salt  Tablets  and  Science  Depositors  on  a  basis 
of  noteworthy  performance.  We  again  invite  you  to  ex¬ 
amine  the  proof  that  Science  Tablet  Salting  is  a  necessity 
wherever  fine  packs  must  be  produced  at  high  speed. 


SCIENTIFIC  TABLET  COMPANY 

DIVISION  OF  THE  G.  S  SUPPIGER-  COMPANY 

1536  Hadley  Street  St.  Louis,  Mo,  U.  S.  A. 


SCIENCO  PURE  SALT  TABLETS 
available  in  the  full  range  of  sizes. 

Combination  salt  and  Calcium  Chlo¬ 
ride  Tablets  are  made  for  those  in¬ 
terested  in  this  new  method  of  attain¬ 
ing  greater  firmness  in  tomatoes.  We 
also  offer  Combination  Pure  Salt  and 
Pure  Sugar  Tablets. 

Get  more  speed  with  the 
SCIENCO  MODEL  SSJ 

Delivers  tablets  from  chute  immedi¬ 
ately  over  cans.  Normal  velocity  and 
distance  of  fall  greatly  reduced; 
higher  speed  can  be  maintained.  This 
unit  for  use  on  straight  line  or  Canco 
installation. 
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NEED  FOR  SALES  PROMOTION 

by  "BETTER  PROFITS" 

Special  Correspondent  of  “The  Canning  Trade" 


EVERAL  times  lately  in  this  column  we  have 
pointed  out  that  aggressive  canners  and  manu¬ 
facturers  have  not  stopped  planning  for  increased 
sales  and  heightened  consumer  interest  in  their 
products.  No  one  can  tell  at  this  moment  how  long 
this  will  continue,  but  based  on  our  experience  in 
World  War  I  institutional  advertising,  at  least,  will 
continue  for  some  time  and  with  it,  constructive  ef¬ 
forts  along  business  building  lines.  Take  the  matter 
of  wheat,  for  instance:  unless  all  signs  fail  and  de¬ 
mands  on  our  reserve  stocks  quicken  materially,  wheat 
and  wheat  products  will  be  in  decided  surplus  during 
the  coming  season  at  least.  And  just  so  in  our  chosen 
field.  Here  and  there  you  will  probably  find  canned 
foods  that  will  stand  promotion  in  substantial  amounts. 

Tuesday  night  of  this  week  I  attended  what  was 
set  up  to  be  a  major  effort  toward  convincing  possible 
buyers,  through  a  wholesale  house,  that  a  certain  line 
of  canned  fruits  and  other  foods  are  the  best  that  can 
be  had,  anywhere.  About  fifty  samples  were  opened, 
elaborate  tickets  of  admission  were  sent  out,  a  drawing 
for  door  prizes  was  set  up  and  three  motion  pictures, 
all  excellent,  were  shown.  In  a  city  of  over  three 
hundred  thousand,  less  than  a  hundred  folks  altogether, 
employees  of  the  wholesale  house  and  their  wives,  em¬ 
ployees  of  the  brokerage  house  and  their  wives,  and 
the  faithful  few  who  comprise  the  hub  of  the  local 
Retail  Grocers  Association  came,  enjoyed  the  show  and 
generous  servings  of  ice  cream  and  coffee  afterwards. 

Here  was  a  splendid  effort  to  build  business  that 
failed  very  largely  through  one  fault  and  only  one. 
The  plan  is  sound,  those  who  come  to  scoff,  and  some 
there  are  who  do  come  in  this  frame  of  mind,  some¬ 
times  go  away  convinced  they  have  been  cutting  off 
their  nose  to  spite  their  face  while  refusing  to  have 
anything  to  do  with  the  line  that  housewives  every¬ 
where  know  and  like  for  many  good  reasons.  There 
are  others  who  view  the  reels  of  up-to-date  motion 
pictures  and  take  home  with  them  to  their  places  of 
business  an  impression  of  the  foods  they  sell  that  is 
both  favorable  and  lasting. 

To  all  those  who  are  considering  such  sales  promo¬ 
tion  work  I  have  this  very  definite  suggestion,  based 
on  several  years  actual  experience  in  attracting  worth¬ 
while  attendance  at  meetings  designed  to  sell  some¬ 
thing.  The  suggestion  is  this;  in  every  set-up,  start 
your  publicity  at  least  three  weeks  in  advance  of  the 
meeting  date.  If  your  distributor  employs  salesmen 
it  may  be  possible  to  shorten  this  time  by  a  few  days 
if  all  salesmen  have  a  chance  to  see  all  their  customers 
before  the  meeting  and  urge  them  to  attend  the  coming 
affair.  Otherwise,  if  you  send  out  notices  a  few  days 


before  the  meeting,  allow  no  time  for  a  follow  up  and 
then  go  ahead,  you  will  not  draw  half  the  crowd  you 
expect  and  deserve  to  have  attend  your  meeting. 
Human  nature  being  what  it  is,  you  have  to  lay  your 
groundwork  well  in  advance  of  the  time  you  wish  to 
hold  the  meeting  and  in  person  and  by  mail  and  other¬ 
wise,  tell  those  you  wish  to  attend,  time  and  time  again 
that  they  are  welcome  and  expected. 

A  common  happening  in  connection  with  all  such 
affairs  is  that  the  promoters  know  what  a  good  time 
is  being  prepared,  they  are  anxious  to  have  those 
friendly  to  the  line  to  be  in  on  the  ground  floor,  and 
a  great  deal  of  unnecessary  time  and  effort  are  wasted 
in  talking  about  the  meeting  to  those  whose  business 
is  headed  that  way,  anyway.  This  is  a  decided  mis¬ 
take.  Friends  of  your  line  will  come  without  urging 
because  of  their  primary  interest  in  it,  and  the  possi¬ 
bility  always  present  at  such  gatherings  that  they  may 
learn  something  of  value  to  them  in  their  daily  sales 
work.  On  the  other  hand,  retail  grocers  featuring  an¬ 
other  line  of  canned  foods  are  reluctant  to  attend  such 
gatherings,  because,  as  they  put  it,  they  have  no  in¬ 
tention  of  changing  their  stocks  and  giving  support 
to  the  one  staging  the  sample  bee.  On  this  account 
they  feel  they  had  better  stay  away  and  thus  be  free 
of  any  fancied  obligation  to  the  canner  acting  as  host. 

Don’t  you  see  that  your  promotional  effort  should 
be  centered  on  the  possible  new  customer  and  not  on 
those  already  selling  your  line  as  far  as  possible?  In¬ 
vitation  should  be  so  worded  that  all  may  feel  they 
are  welcome  and  in  fact,  that  the  party  is  being  given 
very  largely  for  them.  Personal  calls  or  telephoned 
invitations  to  every  selected  probable  guest  will  help 
to  insure  a  big  turnout.  And  after  all,  that  is  what 
you  are  throwing  the  party  for.  You  want  to  induce 
those  not  using  your  line  at  present  as  the  background 
of  their  merchandising  efforts  on  the  commodities  con¬ 
cerned,  to  do  so.  In  order  to  do  this  to  the  best  ad¬ 
vantage,  a  prospect  list  ought  to  be  made  up  well  in 
advance  of  the  meeting.  This  is  best  prepared  by  the 
wholesale  distributor  featuring  the  line  but  he  should 
also  counsel  with  the  brokerage  representative  or  sales¬ 
men  on  the  trade.  When  this  list  is  prepared,  invita¬ 
tions  and  admission  tickets  ought  to  be  addressed  per¬ 
sonally  to  each  desired  guest.  These  invitations  may 
be  followed  by  personal  calls  and  last  of  all,  on  the  day 
before  the  party,  by  telephone  calls  to  all  those  wl.o 
thus  far  have  not  signified  their  intention  to  be  pres¬ 
ent.  The  local  press  should  be  supplied  with  a  brief 
account  of  the  prospective  meeting  and  some  local 
celebrity  ought  to  lend  his  name  to  the  promotion  as 
being  one  of  those  who  will  be  present.  Surely  in  the 
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‘  ivitations,  both  written  and  oral,  much  should  be 
i.iade  of  the  refreshment  feature  of  the  meeting,  and 
the  door  prizes  ought  to  be  built  up  until  anyone  read¬ 
ing  about  the  affair  or  plans  for  it  will  be  of  the  opinion 
Pt  once,  that  they  will  be  missing  a  worth-while  treat 
if  they  fail  to  be  present. 

All  this  may  seem  to  mean  a  lot  of  work  but  any 
effort  toward  building  sales  that  is  worth  making  is 
worth  promoting  to  the  nth  degree.  More  than  that, 
in  these  times,  when  a  canner  or  manufacturer  is  in 
the  mood  to  spend  money  he  is  most  apt  to  be  en¬ 
couraged  in  continuing  to  spend  it  if  he  sees  results 
from  expenditures  made  to  date.  These  can  only  be 
obtained  by  taking  pains  to  cover,  and  cover  success¬ 
fully,  all  minor  details  of  the  promotion.  Lastly,  in 
order  to  top  off  the  meeting  to  the  best  advantage,  the 
cards  of  admission  should  not  be  taken  up  at  the  door 
but  after  the  name  of  the  holder  and  his  business  con¬ 
nection  noted  thereon,  they  should  be  exchanged  for 
tickets  admitting  them  to  a  chance  on  the  door  prizes 
to  be  given  away. 

With  such  a  record  of  attendance,  the  salesmen  of 
the  host  and  the  wholesale  distributor  have  a  chance 
to  work  later  on  those  who  are  pushing  other  lines. 
Sometimes  sales  are  not  made  at  once  to  visitors  to 
such  an  affair  but  in  a  few  months,  as  stocks  of  goods 
on  hand  of  a  competitive  label  are  exhausted,  sales 
may  be  made  that  in  the  end  will  prove  to  be  highly 
profitable. 


ROD 
SPLIT 

and 

SKIN 

REMOVER  ana  WASHER 

for  really  removing  all  splits  and  skins  from  peas  and 
beans,  this  "after  blanch  washer"  is  in  a  class  by  itself. 

It  actually  makes  the  pack  prettier  .  .  .  and  of  course, 
more  salable.  Strong  parallel  brass  rods  form  the  sieve. 
Inside  is  a  water  pipe,  with  our  new  spray  nozzles  that 
assure  a  thorough  wash.  It  works  equally  well  on  peas 
stringbeans  or  lima  beans. 

Ask  for  Details. 

THE  SINCLflIR-SCOTT  CO. 

‘*The  Original  Grader  House” 

BALTIMORE  MARYLAND 


Above  all  else,  at  such  demonstration  parties  all 
salesmen  of  the  wholesale  house  ought  to  be  present 
to  greet  their  customers  and  note,  mentally  at  least, 
those  who  are  on  hand  but  who  are  selling  most  of 
competitors’  brands.  And  in  addition,  if  the  brand 
demonstrated  is  nationally  advertised  but  in  compe¬ 
tition  with  jobber’s  private  labels  as  it  generally  is, 
at  the  conclusion  of  the  picture  showings,  and  before 
the  drawing  for  door  prizes,  direct  comparison  be¬ 
tween  the  line  displayed  as  nationally  advertised  and 
those  of  jobbers  should  be  made  and  the  audience  in¬ 
vited  to  satisfy  themselves  of  the  truth  of  all  state¬ 
ments  made  in  favor  of  the  line. 

In  conclusion,  at  any  time,  some  item  in  an  extensive 
line  is  in  overstock  or  else  does  not  move  freely  in  the 
market  where  such  meetings  are  being  held,  this 
i;-  m  or  two  ought  to  be  especially  stressed  and 
c,  iiscientious  efforts  made  to  move  stocks  or  in- 
I  '■•duce  further  the  goods  that  are  slow  movers.  In 
cl  liiormal  times,  of  all  times,  we  should  make  the  most 
(  our  sales  opportunities  and  by  carefully  planning 
(  •'  efforts,  make  the  expenditures  of  our  merchan- 
•-  mg  dollars  count  in  increased  sales  to  those  not 
i  idling  our  line  at  present.  After  all,  that  is  the  in- 
1  tion  but  many  a  good  intention  falls  by  the  way- 
•'  when  preparations  for  merchandising  events  are 
’  ried  into  being  and  execution,  or  else  are  not 
;  nned  carefully  enough  in  the  first  place.  If  you 
'  e  such  merchandising  support  in  mind,  draw  up  in 
d  ail,  how  each  meeting  should  be  handled,  plan  your 
^  'k  and  work  your  plan!  Your  sales  will  increase 
i  dealer  support  as  well,  as  you  do ! 


to  meet  your  trade  requirements. 
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Maximum  Protection 


You  Should  Have 
the  Advantages  of 

LANGSENKAMP 

EQUIPMENT 

•  Langscnkamp  Production  Units  cost  you  when  you 
do  without  them.  They  pay  for  themselves  in  EXTRA 
SERVICE  when  you  have  them. 

HIGHER  YIELD,  GREATER  CAPACITY 

An  Indiana  E-Z-Adjust  Pulper,  Model  A,  has  a  potential  cap¬ 
acity  of  up  to  40  tons  of  product  an  hour,  depending  on  the 
product.  It  requires  no  more  attendants  than  a  machine  of  much 
smaller  capacity.  It  will  keep  the  entire  production  line  busier 
— avoid  shut-downs  for  changes 
— because  the  E-Z-Adjust  per¬ 
mits  regulation  of  moisture  in  po¬ 
mace  without  stopping  the  ma¬ 
chine.  Result:  Greater  yield.  Uniform  quality.  Little,  if  any 
loss  of  production  time.  .  .  .  There  is  an  Indiana  Puiper  for 
every  volume  requirement  that  is  more  efficient,  more  sanitary, 
more  economical  of  power. 


at 

Minimum  Cost 

against  losses  by 

FIRE  .  LIGHTNING  •  WINDSTORM 
EXPLOSION  .  PREVENTED  PRODUCTION 
RIOT  and  CIVIL  COMMOTION 
VANDALISM  and  MALICIOUS  MISCHIEF 
AIRCRAFT  and  VEHICLE  DAMAGE 

LANSING  B.  WARNER,  Incorporated 

222  North  Bank  Drive,  CHICAGO 


HIGHER  QUALITY,  GREATER  VOLUME 

The  Indiana  Paddle  Type  Finisher  has,  for  many  years,  been  re¬ 
garded  as  the  premier  machine  for  finishing  work.  This  finisher 
produces  a  product  of  excellent 
texture,  wonderfully  smooth 
and  velvety.  It  is  a  thoroughly 
sanitary  machine.  Screen  frames 
opening  and  easily  removed  upon 
releasing  adjustable  locks,  ex¬ 
posing  all  parts  for  cleaning. 

Great  capacity.  Improved  Sanitary  Brush  Finisher  for  finishing 
soups  and  heavily  spiced  products. 

INCREASES  YIELD,  LOWERS  COST 


Indiana  Juice  Extractors  do  not  require  coring  of  tomatoes  in  order 
to  produce  a  rich,  palatable  juice.  This  eliminates  a  heavy  cost. 

Juice  is  produced  by  gentle  pressing.  Slow  moving  paddles  pick 
up  the  portions  of  broken  tomatoes,  dropping  them  onto  rough¬ 
ened  rollers.  The  red-ripe  portions  cling  to  rollers  and  are 
pressed,  the  cores  and  green,  portions  do  not  cling  and  are  not 
pressed,  but  move  automatically  to  discharge.  Model  "A"  Indiana 
capacity  75  to  100  gallons  a  minute  from  hot-break  stock,-  25  gallons  or  more  from  scalded 
stock. 


ALL  UNITS  COMPLETELY  SANITARY 


•  Langsenkamp  Equipment  is  made  to  permit  thorough  cleaning  easy.  Design  of  equipment 
makes  all  parts  easily  and  quickly  accessible.  Langsenkamp  pioneered  in  the  design  of  mo¬ 
dern  sanitary  production  units  and  has  consistently  remained  in  the  lead. 


F  H.  LANGSENKAMP  co 

INDIANAPOLIS,  INDIANA 
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THE  CANNED  FOODS  MARKETS 


WEEKLY  REVIEW 

An  Eventful  Week — Rains  to  the  Rescue — 
Market  More  Tense,  Prices  Firmer  and 

Advancing — Futures  Impossible — Two 
Important  Events. 

EVENTFUL — There  has  been  no 
lack  of  “salient  features”  in  this 
week’s  canned  foods  market.  But 
first  let  us  take  a  bird’s-eye  view 
of  the  canned  foods  market  situ¬ 
ation — and  we  do  not  mean  to  put 
it  on  ice — but  to  glance  rapidly  at 
conditions. 

First  and  foremost  the  very 
serious  threat  to  all  canning  crops, 
due  to  the  prolonged  drought,  has 
been  greatly  relieved  if  not  en¬ 
tirely  voided,  through  good  rains 
in  practically  all  heavy  growing 
regions.  The  Ohio  valley  got  rather 
too  much,  with  floods  threatened 
as  we  go  to  press.  Our  Crop  Re¬ 
ports — now  very  much  better,  and 
we  thank  you — show  the  strange 
freak  of  reporting  damage  from 
frosts  while  most  of  us  have  been 
sweating  under  summer  heat. 
These  rains  were  not  in  time  to 
save  the  so-called  southern  pea 
crops,  those  of  the  Tri-States 
where  canners  were  complaining 
that  they  could  not  expect  the  cost 
of  their  seed  from  the  crop,  but 
they  may  help  some,  and  certainly 
they  will  help  the  Western  Mary¬ 
land  crops.  And  they  may  have 
been  too  late  for  southern  Indiana 
and  Ohio,  where  pea  canning  was 
about  to  begin,  and  from  where 
reports  came  that  not  better  than 
50','  to  60%  of  a  pack  could  be  ex- 
pi  cted.  Elsewhere,  and  for  about 
ai.  other  crops,  the  rains  have  been 
a  ^reat  blessing,  or  as  a  Wisconsin 
CO  p  reporter  puts  it:  “two  beau- 
ti  ul  rains  have  just  occurred.”  It 
V  ild  not  be  surprising  if  these 
1  as  continued  for  some  days. 

n  the  marts  of  trade :  conditions 
1;  ■  e  but  intensified,  the  buyers 
^  it  both  spots  and  futures,  and 
a  not  dickering  much  on  prices 
i  "hey  can  get  the  goods.  But 
J  .  know,  as  well  as  we  do,  that 
S;  ts  are  down  to  the  bottom  of 
tl  bin,  most  of  you  with  no  goods 


to  offer.  The  Government  buying 
has  been  on  a  huge  scale,  over  a 
million  cases  of  tomatoes,  spots  and 
futures  each,  and  not  yet  through. 
And  of  course  many  other  items. 
Unfortunately  we  get  these  offers 
for  bids  so  late  that  the  closing 
times  are  often  passed  before  we 
could  get  the  information  to  you 
in  print ;  but  we  will  try  to  stretch 
every  point  to  help  you,  and  from 
now  on  we  expect  it  to  be  better. 

As  to  prices,  they  continue  to 
harden  on  all  lines,  and  traders 
feel  that  the  top  has  not  yet  been 
reached.  Canners  are  cussed  for 
not  naming  future  prices,  and  for 
not  accepting  business — on  almost 
every  line — but  let  these  cussers 
make  a  decision  as  to  what  they  are 
going  to  do  on  early  future  con¬ 
tracts,  written  at  low  prices,  the 
canner  now  faced  with  heavy  ad¬ 
vances  in  costs,  even  if  they  suc¬ 
ceed  in  getting  the  packs.  No  sane 
man  would  name  a  definite  price  on 
any  quantity  of  any  canned  foods 
in  face  of  labor  and  crop  conditions 
as  they  look  today.  The  canners 
would  like  to  take  care  of  their 
regular  customers,  particularly 
those  who  have  not  been  averse  to 
paying  prices  which  promised  some 
slight  profit — in  other  words  those 
who  have  been  willing  to  give  the 
canner  a  show  for  his  white-alley, 
but  how  can  they  figure  costs  with 
any  degree  of  certainty  ?  It  is  now 
quite  evident  that  the  subversive 
labor  elements  intend  to  strike 
food  plants  as  fast  as  the  active 
seasons  arrive,  and  the  same  ele¬ 
ments  among  the  growers  will  co¬ 
operate  with  these  strikers  in  this 
disruption  and  destruction  of  food 
crops.  That  is  their  aim,  to  de¬ 
stroy  foods,  not  so  much  a  wage 
raise  question,  though  higher 
wages  will  be  demanded,  and 
higher  prices  for  the  contracted 
crops. 

You  have  our  pages  of  market 
prices,  and  you  have  very  inter¬ 
esting  and  reliable  resumes  of 
market  conditions  in  the  leading 
markets;  and  they  are  not  mate¬ 
rially  different  here  in  Baltimore. 
You  also  have  splendid  Crop  Re¬ 


ports.  All  this  will  help  you  to  a 
proper  understanding  of  the 
market  prices  and  conditions. 

EVENTS  —  Poor,  old  California 
which  first  had  too  much  of  a 
deluge  for  the  good  of  crops,  badly 
needed  by  the  world,  then  was 
pestered  by  strikes  among  growers 
and  cannery  workers,  and  by  many 
other  strikes  not  mentioned  in  the 
daily  papers — strikes  among  ma¬ 
chinery  workers  in  the  can  plants, 
in  warehouses,  and  on  wharves, 
etc.,  etc.,  as  much  of  the  rest  of 
the  country  now  has  also — now  has 
presented  it  a  batch  of  Federal 
grand  jury  indictments  against 
194  firms  or  corporations,  which 
the  news  says  reads  like  the  list 
of  canning  firms  in  that  great 
State,  including  the  dried  fruit 
packers,  charging  collusion,  both 
in  naming  prices  to  the  growers, 
and  in  prices  which  the  consumers 
must  pay,  the  first  too  low  and  the 
latter  too  high.  Both  the  American 
and  the  Continental  Can  are  named 
am^ng  them.  The  indictments 
were  returned  against  14  Associ¬ 
ations,  89  corporations  and  part¬ 
nerships  and  91  officers  and  di¬ 
rectors.  Bond  for  the  officers  was 
set  at  $1,000.  each. 

The  leading  association  indicted 
was  the  Canners  League  of  Cali¬ 
fornia,  41  canners  and  22  officers; 
another  the  Friend  Fruit  Associ¬ 
ation,  18  packing  companies  and  31 
officers  and  directors;  another,  the 
Evaporated  Milk  Association  16 
manufacturers  and  20  officers  and 
directors;  another,  the  Monterey 
Sardine  Industries,  Inc.,  5  officers 
and  directors,  whose  charge  is  that 
they  prevent  or  control  the  supply 
of  raw  sardines  to  the  canners,  in 
ether  w^ords  the  fishermen. 

As  if  this  were  not  enough  for 
one  week,  the  rumor  that  has  been 
going  the  rounds  for  a  fortnight, 
that  the  Crown  Can  would  sell  out 
to  the  National  Can,  and  which 
deal  was  pronounced  all  off  ten 
days  ago,  developed  this  week  into : 
Mr.  L.  Frederick  Gieg,  formerly 
president  of  Crown  Can,  has  moved 
over  to  National  Can  as  President, 
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and  has  taken  his  whole  sales  force 
with  him,  including  the  laboratory 
heads  and  personnel,  with  result¬ 
ant  disquiet  to  many  prominent 
men  in  the  canning  industry,  until 
they  see  where  the  chips  finally 
fall.  The  full  details  will  come 
soon,  but  this  is  all  we  can  give 
you  now.  We  had  the  original 
story  under  confidence,  and  of 
course  we  did  not  betray  that  con¬ 
fidence;  meantime  the  daily  press 
came  out  with  a  brief  of  the  mat¬ 
ter.  But  that  is  a  small  matter. 
What  does  the  move  imply,  and 
how  will  it  affect  the  industry  as  a 
whole  ? 


NEW  YORK  MARKET 

Spots  Badly  Wanted — Heavy  Demand  for 
Futures  But  Few  Takers — Reports  of  Heavy 
Buying  of  Tomatoes,  Spots  and  Futures — 
Buyers’  Hoped  for  Futures  Prices  on  To¬ 
matoes — Early  Pea  Crop  Heavily  Cut  by 
Drought — Spinach  Prices  Very  Strong — 
Corn  Quiet — Canners  Scary  About  Making 
Fruit  Prices — Government  Buying 
Fish. 

By  “New  York  Stater’’ 

New  York,  June  6,  1941. 

THE  SITUATION — The  Supply  sit¬ 
uation  is  unrelieved,  and  the 
market  this  week  has  shown  con¬ 
tinued  strength  on  the  general 
line.  Disclosures  of  heavy  govern¬ 
ment  buying  of  both  spots  and 
futures  tomatoes  has  again  stif¬ 
fened  the  market  in  the  Tri-states, 
and  other  vegetables  likewise  dis¬ 
play  strength.  Prices  on  canned 
fish  appear  still  to  be  on  the  up¬ 
side,  and  canned  fruits,  which 
joined  the  parade  toward  higher 
values  rather  belatedly,  are  dis¬ 
playing  additional  firmness  as  of¬ 
ferings  for  shipment  from  the 
Coast  continue  to  dwindle. 

THE  OUTLOOK — Demand  for  fu¬ 
tures  continues  unabated  but,  as 
has  been  the  case  for  several 
weeks  past,  a  scarcity  of  offerings 
tends  to  restrict  actual  business. 
Distributors  are  very  much  con¬ 
cerned  with  respect  to  futures  al¬ 
ready  purchased.  It  is  reported 
that  canners  of  some  items  expect 
a  little  difficulty  in  getting  deliver¬ 
ies  from  growers  at  contracted 
prices,  due  to  the  activities  of  gov¬ 


ernment  agencies  in  agricultural 
circles,  and  that  consequently  dis¬ 
tributors  who  have  already  booked 
futures  at  a  price  may  be  asked  to 
agree  to  some  “adjustments”  if 
raw  materials  prices  are  run  up 
over  contractual  levels.  Jobbers 
generally  are  still  disposed  to 
build  up  inventories  and  regardless 
of  present  agitation  against  food 
price  rises,  look  for  the  market 
to  show  further  advances  before 
“tops”  are  set. 

TOMATOES  —  Reports  this  week 
that  F.S.C.C.  has  closed  contracts 
for  a  total  of  1,150,400  cases  of 
futures  tomatoes,  and  its  purchase 
of  spots  have  reached  an  aggregate 
of  2,260,861  cases,  tended  to  fur¬ 
ther  stiffen  canners’  price  views 
this  week  on  both  spots  and  fu¬ 
tures.  Limited  carryover  holdings 
of  tomatoes  are  now  rather 
strongly  held  at  50  cents  for 
standard  Is,  75 Vo  to  80  cents  for 
2s,  $1.15-$1.20  for  2V>s,  and  $3.00- 
$3.25  for  10s,  with  top  prices  pre¬ 
vailing  in  most  instances.  Extra 
standards  are  in  extremely  small 
supply  and  the  market  is  nomi¬ 
nally  quoted  at  60  cents  for  Is, 
85  cents  for  2s,  $1.25  for  2V:>s,  and 
$3.75  for  10s.  While  canners  are 
not  offering  future  tomatoes  in  any 
volume,  reports  to  the  trade  here 
indicate  that  buyers  are  looking 
for  approximately  the  following 
prices:  2s,  721/2-75  cents;  21/08, 
90-95  cents,  and  10s,  $3.10  and  up¬ 
wards,  f.o.b.  canneries.  Reports 
from  several  sections  of  the 
country  indicating  that  farm  labor 
shortage  and  other  conditions  are 
leading  some  canners  to  pass  up 
packing  plans  this  season,  insofar 
as  tomatoes  are  concerned,  indicate 
that  the  additional  15,000,000  cases 
sought  by  the  government  this 
season  may  not  materialize.  In 
view  of  this  development,  it  is  ex¬ 
pected  that  buying  of  futures  will 
be  fairly  heavy  when  canners 
finally  come  out  with  firm  prices. 

BEANS — Canners  have  with¬ 
drawn  prices  on  future  stringless 
beans,  but  it  is  expected  that  offer¬ 
ings  will  be  resumed  shortly.  Some 
business  is  reported  to  have  been 
booked  on  new  pack  on  the  basis 
of  721/2  cents  for  standard  2s  and 
$3.50  for  10s.  Spot  stocks  of  beans 
are  still  short.  A  few  standards 


are  reported  available  at  about  83 
cents,  with  10s  at  $4.00. 

PEAS — Notwithstanding  this 
weeks’  rains,  it  is  reported  that  the 
pea  crop  in  the  Tri-States  is  not 
making  a  good  showing,  and  re¬ 
ports  of  a  possible  curtailment  of 
50  percent  in  the  Tri-State’s  pack 
this  season,  are  being  freely  heard 
in  the  trade.  Some  ungraded  2s 
are  reported  to  have  sold  at  90 
cents,  but  canners  generally  are 
not  disposed  to  quote,  preferring 
to  wait  a  little  while  until  they  can 
more  accurately  gauge  pack  totals 
and  price  possibilities.  In  the 
meantime,  carryover  holdings  are 
cleaning  up  at  90  cents  or  better 
for  standard  Alaskas  in  the  South. 

SPINACH — Stocks  of  Spinach  are 
strongly  held,  and  canners  are 
quoting  standard  quality  firm  at 
90  cents  for  2s,  $1.20  for  21/2S  and 
$4.00  for  10s,  with  fancy  quality 
at  $1.00  for  2s,  $1.25  for  2V2  and 
$4.50  for  10s,  f.  o.  b.  Southern 
canneries. 

CORN — Trading  in  spot  corn  is 
virtually  non-existent,  but  buying 
interest  in  futures  is  active,  and 
prices  are  moving  upwards,  with 
most  canners  withdrawn  at  this 
time.  Some  offerings  for  shipment 
August  15  and  after  are  reported 
at  72  V2  cents  for  standard  crushed 
evergreen,  with  whole  grain  about 
21/2  cents  higher.  On  extra  stand¬ 
ard,  90  cents  is  bottom,  while  fancy 
is  quoted  generally  at  $1.00  on 
whole  grain  and  about  95  cents  011 
crushed  bantam,  f.  o.  b.  canneries. 

APRICOTS  —  Canners  came  out 
with  some  “trial  balloon”  prices 
this  week,  with  choice  whole  peeled 
at  $1.40  and  unpeeled  at  $1.30,  with 
halves  at  $1.47V2-  The  offerings 
were  subject  to  revision  in  the 
event  of  higher  fruit  costs,  ar  I 
were  withdrawn  after  a  few  hour  . 

PEACHES — Coast  reports  th  -  i 
week  indicate  that  it  is  now  est 
mated  that  rain  damage  will  ci.^ 
this  season’s  pack  substantially, 
with  10,000,000  cases  set  as  absi  - 
lute  maximum  for  this  season.  Im¬ 
proved  inquiry  for  spot  peachc  s 
for  prompt  and  nearby  shipment 
is  reported,  with  standards  genei- 
ally  quoted  at  $1,371/2  cents,  coas., 
and  choice  at  $1.60. 
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OTHER  FRUITS — Buyers  are  pick¬ 
ing  up  lots  of  cherries,  pears, 
fruit  cocktail,  and  fruits-for-salad 
for  coast  shipment,  and  canners’ 
price  views  are  stiffening.  Pine¬ 
apple  stocks  continue  short,  inso¬ 
far  as  Hawaiian  grades  are  con¬ 
cerned,  and  Puerto  Rican  and 
Cuban  packs  are  meeting  with  a 
better  call. 

CITRUS — With  Texas  canners  re¬ 
ported  well  sold  up,  the  market  in 
the  Rio  Grande  Valley  is  taking  on 
a  firmer  tone.  Packers  are  quot¬ 
ing  unsweetened  grapefruit  juice 
firm  at  60  cents  for  2s  and  $1.40 
for  the  46-ounce  tin,  with  pink 
grapefruit,  whole  and  broken  seg¬ 
ments,  available  in  a  limited  way 
at  90  cents,  f.  o.  b.  cannery  points. 
No  change  is  reported  in  the 
Florida  citrus  situation  this  week. 

SARDINES — The  pack  in  Maine  is 
still  backwards,  and  canners  are 
behind  in  deliveries.  Indications 
that  Government  buying  during 
the  coming  three  months  will 
require  at  least  200,000  cases 
has  further  strengthened  the 
market  situation.  Canners  current¬ 
ly  are  quoting,  subject  to  confirma¬ 
tion,  on  the  basis  of  $4.00  for  key 
carton  quarter  oils  or  mustards  and 
$3.75  for  decorated  oil  quarters. 

SHRIMP — Distributors  are  pay¬ 
ing  more  attention  to  rounding  out 
their  assortments  of  shrimp  as  it 
becomes  evident  that  a  real  scarc¬ 
ity  exists  in  first  hands.  The  mar¬ 
ket  rules  firm  at  $1.15  for  broken, 
$1.25  for  small,  $1.35  for  medium, 
$1.45  for  large,  and  $1.60  for 
jumbos,  f.  o.  b.  Gulf  points. 

SALMON — It  is  reported  from 
Seattle  that  F.S.C.C.  has  indicated 
that  it  will  require  large  quantities 
of  1941  pack  salmon,  as  soon  as 
available,  for  shipment  to  Britain. 
This  development,  coming  on  the 
h 'els  of  a  cleanup  of  carryover 
stock,  has  had  a  decidedly  bullish 
ii  fiuence  upon  the  market.  While 
O’  ening  prices  have  not  been 
named  as  yet,  distributors  are  re¬ 
ported  to  have  submitted  firm  bids 
Oi  new  pack  at  $2.75  for  fancy 
i^'aska  red  tall  Is  and  $2.35  for 
c  hoes,  both  grades  of  which  are 
1  w  cleaned  up,  insofar  as  carry- 
C  ’  er  holdings  in  first  hands  are 
concerned. 


CHICAGO  MARKET 

Trading  Brisk — Pea  Canning  Begun — Pea 
Demands  Heavy — Tomato  Canners  Out  of 
Spots,  Won’t  Quote  on  Futures — Corn 
Spots  Very  Low,  Prices  High — Some  Future 
Prices — Confirming  Business  on  Asparagus 
— Beans  Sold  up  on  Spots  and  Futures — 
Fruits  Opening  at  High  Prices — Berries 
Heavily  Bought — The  Octopus. 

By  “Illinois'’ 

Chicago,  June  6,  1941. 

THE  WEATHER — The  month  of 
May  throughout  this  section  was 
warmer,  dryer  and  sunnier  than 
usual.  Many  sections  are  deficient 
in  rainfall.  During  the  latter  part 
of  May,  it  looked  as  if  pea  canners 
in  Indiana  and  Ohio  were  going  to 
be  up  against  it  due  to  a  continued 
drought.  Over  the  last  week-end, 
rainfall  occurred  and  relieved  the 
acuteness  of  the  situation.  Condi¬ 
tions,  however,  are  not  normal  by 
any  means  in  those  two  States. 

GENERAL  MARKET — Trading  con¬ 
tinues  brisk  but  is  limited  by  lack 
of  quotations  on  both  spots  as  well 
as  futures.  Values  remain  hard 
and  there  are  no  weak  spots  in  the 
line. 

PEAS — Some  say  that  Wisconsin 
canners  will  begin  packing  about 
the  twelfth  of  the  present  month. 
Two  or  three  Indiana  canners, 
those  located  south  of  Indianapolis, 
started  operations  this  past  week 
but  under  rather  unfavorable  con- 
tions.  The  northern  part  of  Indi¬ 
ana,  where  most  of  the  peas  are 
packed,  will  not  begin  until  early 
next  week.  Meanwhile,  the  de¬ 
mand  continues  unabated  for  No. 
2  tin  standard  early  June  or  No.  4 
sieve  Alaska  peas  and  sales  have 
been  made  at  85  cents  Indiana  fac¬ 
tory  for  shipment  when  packed. 

The  Wisconsin  market  was  en¬ 
livened  by  a  sizeable  order  for  No. 
2  tin  extra  standard  No.  3  sieve 
Alaskas  for  shipment  by  the  20th 
of  this  month.  This  was  on  a  navy 
bid.  Canners  are  fearful  they  will 
not  have  the  goods  ready  for  ship¬ 
ment  at  that  date. 

Up  to  a  few  days  ago,  complaints 
were  many  over  poor  outlook  for 
a  crop  but  the  generous  rainfalls 
in  which  Wisconsin  shared,  helped 
out  immensely. 


Pea  canners  are  getting  quite  a 
little  publicity  these  days.  There 
was  an  interesting  article  in  the 
last  issue  of  Business  Week.  You 
should  read  it. 

TOMATOES — The  outstanding  fea¬ 
ture  of  this  market  is  the  reluc¬ 
tance  on  the  part  of  tomato  can¬ 
ners  to  quote  for  future  delivery. 
Next  in  interest  is  the  question 
that  is  freely  asked — what  are 
those  canners  going  to  do  who  sold 
futures  early  in  the  year  at  621/2 
cents  to  65  cents  delivered? 

A  prominent  broker  was  asked — 
what  is  the  market  on  standard  to¬ 
matoes,  spots?  He  replied:  “There 
isn’t  any  market  because  there  are 
practically  no  spots  available.” 
Here  and  there,  however,  a  small 
lot  is  quoted  at  75  cents  f.  o.  b.  fac¬ 
tory  for  No.  2  standards  and  $1.10 
for  No.  2V2  standard.  No.  10s  are 
all  gone. 

CORN — Spots  are  in  extreme 
limited  quantities.  No.  2  extra 
standard  cream  style  white  is 
quoted  at  $1.05  factory  with  Ex. 
Stand,  cream  style  yellow  at  $1.10. 
Other  sizes  and  grades  in  cream 
style  as  well  as  whole  kernel  are 
unavailable. 

A  continued  demand  features  the 
future  corn  market  with  No.  10  tin 
as  well  as  No.  2  tin  standard  in 
white  and  yellow  cream  style, 
wanted.  Some  quotations  are: 

Fancy  Golden  Bantam,  No.  2  tin, 
90  cents.  No.  10  tin,  $4.50;  Fancy 
Country  Gentleman,  No.  2  tin,  92V1> 
cents.  No.  10  tin,  $4.60;  Extra 
Standard  Golden  Bantam,  No.  2 
tin,  85  cents.  No.  10  tin,  $4.25; 
Extra  Standard  Country  Gentle¬ 
man,  No.  2  tin,  85  cents.  No.  10  tin, 
$4.25;  Extra  Standard  Narrow- 
grain,  No.  2  tin,  771/0  cents.  No. 
10  tin,  $4.15;  Standard  Narrow- 
grain,  No.  2  tin,  721/0  cents.  No. 
10  tin,  $3.90. 

ASPARAGUS — The  tentative  open¬ 
ing  prices  named  last  week,  were 
received  in  an  indifferent  manner 
by  the  trade  at  large.  The  prices 
are  the  highest  in  many  years,  but 
it  is  said  that  liberal  bookings 
under  the  circumstances,  have  been 
made.  Reliable  reports  from  the 
coast  are  that  the  total  pack  will 
not  be  much  more  than  one  half 
of  that  of  1940. 
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GREEN  AND  WAX  BEANS — There 
is  no  market  on  Michigan  and 
Wisconsin  packings  for  the  reason 
that  there  are  none  to  sell  either 
spot  or  future.  The  business  is 
confirmed  to  Southern  new  packs 
where  No.  2  standard  cut  green 
have  been  quoted  and  sold  at  75 
cents  Mississippi  with  No.  10  tins 
at  $4.00. 

SPINACH — Nothing  new  to  re¬ 
port.  Stocks  are  extremely  light 
and  it  is  to  be  hoped  that  there 
will  be  a  heavy  Fall  pack.  It  will 
be  needed. 

CALIFORNIA  FRUITS  —  Interest 
centers  in  new  Apricots,  prices  on 
which  are  expected  daily.  It  is 
said  the  minimum  price  canners 
will  be  able  to  buy  the  fruit  for,  is 
$40.00  a  ton  and  that  upward  to 
$60.00.  That  will  not  make  low 
priced  canned  apricots  as  some 
buyers  were  wont  to  think  a  month 
or  so  ago. 

The  latest  demand  for  Cling 
Peaches  is  now  $40.00  a  ton,  made 
by  the  growers.  This,  compared 
with  $20.00  a  ton  received  last 
year.  Everyone  expects  an  open¬ 
ing  on  No.  2V->  Choice  Clings  at 
around  $1.50  to  $1.60.  Some  of 
the  large  Houses  here  own  con¬ 
siderable  stock  of  last  season’s 
Cling  Peaches  that  cost  them 
around  $1.15  to  $1.20  for  the 
Choice  grade. 

PACIFIC  NORTHWEST — Royal  Anne 
Cherries  are  likely  to  open  up  high. 
As  yet  no  one  has  quoted.  Some 
say  No.  2V->  choice  Royal  Annes 
will  be  $2.50.  Pears  continue  their 
fiimness.  This  fruit  is  in  a  very 
good  position.  Most  Berry  canners 
have  completely  withdrawn  from 
the  market,  having  booked  heavily. 
Some  say,  look  out  for  short  de¬ 
liveries  on  all  berries. 

FISH — Shrimp  is  getting  scarce 
and  the  market  firm.  Government 
buying  of  Sardines  and  Salmon  has 
further  strengthened  that  line. 
Tuna  is  working  toward  higher 
levels.  Southern  Oysters  are  scarce 
but  some  business  is  being  booked 
from  Washington  on  the  large 
Oysters  packed  on  that  Coast. 

THE  GREAT  INTERSTATE  GROCERY 
CHAIN  “OCTOPUS”  —  (continued 
from  last  week’s  issue)  The  “octo¬ 


pus”  is  destroying  independent 
bakeries  around  the  country.  One- 
fourth  of  its  profit  it  is  stated, 
comes  out  of  coffee.  Another  part 
comes  out  of  bread  manufacturing, 
another  part  from  Fruits  and 
Vegetables  which  it  handles  and 
another  from  its  manufacturing 
operations.  Thus,  it  does  not  really 
have  to  make  any  profit  out  of  re¬ 
tailing  and  therefore  is  in  a  po¬ 
sition  to  drive  out  of  business 
eventually,  all  chains,  manufac¬ 
turers  and  retailers. 

It  is  not  a  healthy  prospect  for 
the  country  when  one  chain  sys¬ 
tem  like  the  “octopus”  does  2.4% 
of  all  the  retail  business  in  all  lines 
and  35.5%  of  all  the  chain  grocery 
business.  In  addition,  the  “octo¬ 
pus”  is  a  cocky  institution,  the 
biggest  thing  in  merchandising 
and  now  seeks  control  of  produc¬ 
tion  as  well.  It  has  been  able  to 
compel  manufacturers  generally  to 
kowtow  to  it  whether  selling  adver¬ 
tised  brands  or  nondescript  pro¬ 
ducts  which  it  does  not  produce 
itself.  (to  be  continued  next 
week) 

WALTER  A.  FROST  DEAD 
Walter  A.  Frost,  head  of  the 
brokerage  firm  bearing  his  name, 
dean  of  the  Chicago  fraternity, 
past  President  of  the  Food  Brokers 
Association,  and  known  through¬ 
out  food  circles  from  Coast  to 
Coast,  died  the  morning  of  June 
4,  at  9:00  A.M.  The  funeral  was 
held  Thursday,  June  5 — 2:00  P.M. 

CALIFORNIA  MARKET 

Strikes  Affecting  the  industry — Good  De¬ 
mand  for  Fruits — The  Growth  of  Nectars — 
Asparagus  Filled  With  Trouble — Only  Ten¬ 
tative  Prices  on  Asparagus — Withdrawn  on 
Berries — But  50%  of  a  Pea  Pack — Packing 
Artichokes. 

By  “Berkeley” 

San  Francisco,  June  6,  1941. 

MARKET — A  fair  volume  of  busi¬ 
ness  is  being  done  day  by  day,  de¬ 
spite  the  broken  condition  of  stocks 
and  the  numerous  strikes  directly 
affecting  the  canned  foods  busi¬ 
ness.  In  the  matter  of  strikes  there 
was  first  a  strike  of  machinists 


which  interfered  with  work  in  can 
making  plants  and  shops  given 
over  to  the  manufacture  and  re¬ 
pair  of  canning  machinery.  Then 
there  was  a  two-week  strike  in  the 
canning  industry  itself  in  northern 
and  central  California,  and  now  a 
strike  has  been  called  by  the  In¬ 
ternational  Longshoremen’s  and 
Warehousemen’s  Union  and  almost 
two  hundred  warehouses  in  the 
San  Francisco  Bay  district  are 
closed.  This  affects  many  indus¬ 
tries,  but  particularly  those  having 
to  do  with  the  storage  and  distri¬ 
bution  of  groceries  and  drug  store 
supplies. 

FRUITS — The  demand  for  Cali¬ 
fornia  fruits  is  keeping  up  well, 
considering  the  scarcity  of  many 
items,  and  prices  are  very  firm,  al¬ 
though  there  have  been  few 
changes  of  late.  Cling  peaches  are 
moving  at  $1.60  and  $1.62%  for 
No.  2%s  choice,  with  standards 
generally  priced  at  $1.50. 

Pears  are  reported  as  firm,  but 
prices  on  this  fruit  have  not  ad¬ 
vanced  as  much  as  on  some  other 
items. 

The  canning  of  apricots,  espe¬ 
cially  on  Tiltons,  will  get  under 
way  shortly  and  buyers  are  eager¬ 
ly  awaiting  opening  prices.  One 
canner  is  offering  No.  2%  choice 
unpeeled  at  $1.42  Vo  to  test  the 
reaction. 

Cherry  packing  is  getting  under 
way  and  prices  on  this  fruit  are 
expected  shortly. 

The  closely  sold  up  condition  on 
fruit  cocktail  is  expected  to  result 
in  a  heavy  pack  on  this  item  this 
season.  The  demand  for  this  has 
stimulated  the  movement  of  fruits- 
for-salad  which  had  been  rather 
slow  until  recently. 

NECTARS — Canners  are  much  in¬ 
terested  in  the  manner  in  which 
fruit  nectars  have  been  moving  off 
of  late  and  the  pack  of  these  i^ 
expected  to  be  increased  this  year. 
Several  packers  have  been  sold  up 
for  some  time  on  apricot  nectar. 
Much  of  the  fruit  which  goes  into 
the  manufacture  of  apricot  nectar 
is  of  the  grade  formerly  packed 
as  solid  pack  pie  and  the  outpi/ 
of  the  latter  promises  to  decline  a  ; 
the  pack  of  nectar  goes  up  as  can  - 
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ntrs  have  been  able  to  make  more 
profit  with  the  nectar  than  with 
tiie  pie  pack.  Locally,  some  of  the 
nectar  items,  especially  peach  and 
])ear  nectars,  have  not  met  with 
popular  favor,  but  quantities  have 
gone  into  the  export  market,  with 
pear  nectar  in  demand  in  Puerto 
Rico  and  in  South  American  coun¬ 
tries  where  tariff  rates  are  not 
prohibitive. 

ASPARAGUS — Canners  unite  in 
pronouncing  this  one  of  the  most, 
if  not  the  most  difficult  season  ex¬ 
perienced  in  the  history  of  the 
asparagus  industry.  The  excessive 
rains  and  high  water  in  the  Delta 
region  injured  many  of  the  aspara¬ 
gus  beds,  some  quite  seriously,  and 
production  on  a  considerable  acre¬ 
age  has  been  reduced.  Agricultural 
labor  rates  and  other  factors  in¬ 
creased  growers’  cost  of  produc¬ 
tion,  and  canners  are  paying  fully 
25  per  cent  more  for  canning 
asparagus  than  a  year  ago.  Then 
when  the  canning  season  was  well 
under  way  major  canneries  were 
closed  down  for  two  weeks  by  a 
strike  of  cannery  workers.  This 
came  at  a  time  when  the  pack 
should  have  been  at  its  peak  and 
a  large  quantity  of  asparagus  was 
lost.  The  strike  has  been  settled, 
with  the  basic  wage  for  men  ad¬ 
vanced  20  per  cent  and  women  15 
per  cent.  Some  packers  have  elim¬ 
inated  several  grades  and  sizes  in 
the  interest  of  plant  efficiency. 

The  California  Packing  Corpo¬ 
ration  has  brought  out  1941  ten¬ 
tative  opening  prices  on  aspara¬ 
gus,  as  follows:  Del  Monte  Brand 
early  garden.  No.  2  tall,  $2.50; 
No.  1  square,  $3.05,  and  picnic 


tins,  $1.70.  Salad  points,  picnic, 
$1.95,  and  No.  1  tall,  $2.65.  Del 
Monte  Brand  all  green  asparagus. 
No.  2  tall,  Mary  Washington, 
$3.00,  and  picnic  tips,  $2.05.  Un¬ 
der  other  brands  No.  1  tall  is  quot¬ 
ed  at  $1.75,  No.  1  square  ungraded 
tips  at  $2.75,  No.  2V2  cut  aspara¬ 
gus  at  $2.40,  No.  10  cut  at  $8.50 
and  buffet  at  85  cents.  No.  1  square 
white  small  tips  is  quoted  at  $2.85, 
with  green  tipped  at  $2.55.  The 
picnic  size  in  small  tips,  green 
tipped  and  white,  is  quoted  at 
$1.40.  All  green  asparagus  on 
brands  other  than  Del  Monte  are 
quoted  at  $2.70  for  No.  2  tall, 
$1.75  for  picnic  tips,  cut  aspara¬ 
gus  at  $1,071/2  for  buffet,  and 
$11.25  for  No.  10. 

BERRIES — Most  canners  have 
withdrawn  quotations  on  new  pack 
Pacific  Coast  berries.  The  yield 
has  been  disappointing  in  many 
districts  and  a  large  part  of  the 
expected  pack  has  been  disposed  of. 

PEAS — California  peas,  never  a 
large  pack,  are  proving  a  disap¬ 
pointment  this  year.  Some  pack¬ 
ers  will  be  unable  to  do  no  better 
than  50  per  cent  delivery. 

ARTICHOKES — The  San  Jose  Can¬ 
ning  Company,  San  Jose,  Calif., 
for  which  Eugene  M.  O’Neill,  San 
Francisco,  is  selling  agent,  is  mak¬ 
ing  a  pack  of  artichoke  hearts  this 
season  for  the  first  time.  This  is 
being  put  up  in  both  glass  and  tin 
and  is  offered  under  the  Patricia 
brand,  as  well  as  for  buyers’  labels. 
The  pack  in  glass  is  being  made  in 
oil  and  in  vinegar,  with  the  pack 
in  cans  in  the  regulation  style  and 
in  vinegar.  A  puree  for  babies  is 
also  a  feature. 


GULF  STATES  MARKET 

Canned  Oysters  Entire  Month  of  May — No 
Canning  of  Shrimp  —  Weather  Against 
Shrimping — Crabs  Increasing — Rain  is 
Helping  Bean  Crop. 

By  “Bayou” 

Mobile,  Ala.,  June  6,  1941. 

OYSTERS — The  month  of  May, 
just  closed  was  one  of  unusual  ac¬ 
tivities  for  the  seafood  canneries, 
as  oysters  were  canned  in  Louisi¬ 
ana  right  through  the  entire 
month. 

In  other  years,  the  oysters 
spawned  earlier  and  the  factories 
seldom  operated  on  oysters  beyond 
the  first  week  in  May,  but  this 
year,  the  factories  operated  all 
through  May. 

The  price  of  canned  oysters  is 
$1.15  per  dozen  for  four  ounce; 
$1.20  for  five  ounce;  $2.30  for 
eight  ounce  and  $2.40  for  ten 
ounce,  f.o.b.  factory. 

SHRIMP — No  canning  of  shrimp 
is  taking  place  and  none  expected 
until  August,  when  the  Fall  can¬ 
ning  season  opens.  Therefore  a 
completely  cleaned  up  warehouse  is 
expected  to  greet  the  new  shrimp 
pack. 

The  raw  headless  shrimp  dealers 
are  finding  it  difficult  to  procure 
enough  shrimp  to  fill  their  orders 
as  they  are  mighty  scarce  in  the 
Gulf,  and  it  is  closed  season  in  the 
Bay. 

Southeast  winds  make  the  Gulf 
rough  at  all  times,  which  keeps 
the  shrimp  boats  from  going  into 
it  whenever  there  is  any  disturb¬ 
ance,  because  the  trawlers  are  all 
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small  craft  and  small  boats  have  no 
business  in  the  Gulf  when  it  is 
rough. 

The  Conservation  law  prohibits 
the  catching  of  shrimp  in  the  bays, 
lakes,  rivers  and  bayous  at  this 
time  of  the  year  in  order  to  pro¬ 
tect  the  adult  shrimp,  which  are 
now  full  of  roe  or  spawn.  But  the 
State  has  no  jurisdiction  beyond 
three  miles  of  its  shore,  hence  the 
shrimp  boats  may  fish  in  the  Gulf 
of  Mexico  beyond  the  three  miles. 

CRAB  MEAT — Crabs  are  showing 
up  in  good  quantity  on  this  coast, 
which  has  boosted  up  production 
of  crab  meat  considerably  and  the 
canneries  of  processed  crab  meat 
are  able  to  get  a  fairly  good  volume 
of  same. 

The  demand  of  processed  crab 
meat  is  good  and  the  price  is 
$2.20  per  dozen  for  6  ounce  cans 
of  the  white  and  $2  for  the  claw, 
f.o.b.  factory. 

STRINGLESS  BEANS — We’ve  had 
occasional  showers  for  the  last  two 
days  and  it  has  wet  the  ground 
considerably,  which  should  be 
beneficial  to  the  crops.  Yet  it  is 
the  general  opinion  that  the  soil 
was  so  dry  that  it  is  going  to  re¬ 
quire  a  steady  downpour  of  rain 
for  the  crops  to  derive  full  benefit. 

The  weatherman  predicts  cloudi¬ 
ness  and  scattered  thunder  showers 
for  the  next  few  days,  so  the  crops 
are  due  for  some  more  sprinkling. 

The  price  on  the  produce  market 
has  gone  down  on  beans,  and  as  a 
consequence,  the  canneries  are  able 
to  get  a  little  more  to  can.  When 
the  produce  market  had  a  high 
price,  a  part  of  the  beans  con¬ 
tracted  by  the  canneries  went  to 
the  produce  market. 

The  Mississippi  Delta  and  Loui¬ 
siana  have  shipped  a  great  quan¬ 
tity  of  beans  to  the  produce  market 
this  past  month,  which  indicates 
that  if  they  had  any  drought  there, 
it  was  not  as  severe  as  we  had  it 
here  and  it  did  not  affect  their 
crop  like  it  did  ours. 

Once  a  plant  is  stunned,  it  is 
difficult  to  get  maximum  yield  from 
a  crop,  so  the  pack  of  beans  in  this 
section  will  not  last  much  longer, 
unless  the  rain  does  wonders. 

The  price  of  cut  stringless  beans 
is  75  cents  per  dozen  for  No.  2  and 
$3.50  for  No.  10,  f.o.b.  factory. 


RETAILERS  PLAN  MEETING 

With  wartime  rationing  and  higher 
prices  looming  nearer  and  more  impor¬ 
tant  than  ever,  more  than  5,000  retail 
grocers  will  meet  in  Chicago,  June  15  to 
19  for  the  44th  annual  convention  of  the 
National  Association  of  Retail  Grocers. 

The  questions  brought  about  by  all-out 
aid  to  Britain  and  by  the  huge  new  army 
in  this  country  will  take  up  much  of  the 
time  of  the  grocers  after  they  are  called 
to  order  by  H.  H.  Sack,  Oakland,  Calif., 
president  of  the  association.  The  con¬ 
vention  will  be  held  in  the  Palmer  House. 

Several  sessions  will  be  devoted  to 
price  control  and  food  rationing,  accord¬ 
ing  to  Mrs.  R.  M.  Kiefer,  secretary-man¬ 
ager  of  the  association.  The  role  of  the 
retailer  in  national  defense  will  be  out¬ 
lined  by  several  nationally  prominent 
speakers. 

Other  national  questions  to  face  the  in¬ 
dustry  will  include  the  current  investi¬ 
gation  of  the  food  industry  by  the  De¬ 
partment  of  Justice,  which  will  be  dis¬ 
cussed  by  Corwin  D.  Edwards  of  that 
department,  Anti-Trust  division,  on 
June  17.  On  June  19,  Tyre  Taylor, 
NARGUS  representative  in  Washington, 
will  speak  on  the  national  scene.  Legis¬ 
lation  affecting  the  food  industry  and  re¬ 
tailers  will  be  covered  at  one  session. 

Trade  discussions  will  include  a  visual 
demonstration  and  presentation  on  “How 
to  Sell  Slow-Moving  Meat  Cuts,”  by  M. 
O.  Cullen  of  the  National  Live  Stock 
and  Meat  Board.  Discussions  of  food 
store  circulation  advertising  and  hand¬ 
ling  of  perishable  fruits  and  vegetables 
are  also  scheduled. 

A  report  on  the  National  Grocers  In¬ 
stitute  will  be  made  by  E.  P.  Geauque, 
executive  director.  Winners  in  the  Na¬ 
tional  Grocers  Institute  examinations 
will  also  be  announced. 

All  the  newest  in  food,  packaging, 
store  equipment,  and  supplies  will  be 
shown  the  grocers  by  more  than  100  con¬ 
cerns.  Feature  of  the  exhibit  will  be  the 
full-sized,  complete  grocery  store  set  up 
by  the  American  Can  Company. 

SAFEWAY  ENTERS  N.  Y. 

An  outstanding  development  in  the 
market  this  week  was  disclosure  that 
Safeway  Stores,  Inc.,  leading  West  Coast 
chain,  has  completed  arrangements  for 
taking  over  the  Daniel  Reeves,  Inc.,  chain 
of  food  stores.  The  Reeves  organiza¬ 
tion,  which  has  been  prominent  in  the 
New  York  area  since  the  beginning  of 
the  century,  operates  some  500  stores  in 
metropolitan  New  York,  Connecticut,  and 
New  Jersey.  The  deal  brings  the  num¬ 
ber  of  Safeway  units  up  to  approxi¬ 
mately  3,300  and  marks  an  important  ex¬ 
pansion  move  for  this  chain,  which  ranks 
second  to  A  &  P  as  a  factor  in  food 
distribution,  from  the  standpoint  of  an¬ 
nual  sales  volume.  There  is  no  infor¬ 
mation  as  yet  as  to  any  changes  in  oper¬ 
ating  procedure  which  the  deal  might 
develop. 

Leggett  Expands. — Another  important 
development  of  interest  to  the  local  trade 
this  week  was  announcement  of  the 


opening  of  a  new  branch  plant  at 
Jacksonville,  Fla.,  by  Francis  H.  Leggatt 
&  Co.  The  Florida  plant,  which  is  a  com¬ 
plete  self-contained  unit,  is  under  the 
management  of  Howard  B.  Bonfield,  and 
will  cover  Florida,  South  Carolina, 
Georgia,  Alabama,  Mississippi,  and  part 
of  Louisiana. 


WEST  COAST  NOTES 


OPENS  OFFICES 

R.  C.  Isenbruck,  recently  appointed 
salesmanager  for  the  Sebastiani  Canning 
Co.,  Sonoma,  Calif.,  has  opened  offices 
at  16  California  St.,  San  Francisco. 

COES  EAST 

Miss  Tillie  Weisberg,  head  of  Flotill 
Products,  Inc.,  Stockton,  Calif.,  is  mak¬ 
ing  a  trip  to  New  York  and  other  East¬ 
ern  distributing  centers.  This  concern 
at  one  time  devoted  its  attention  ex¬ 
clusively  to  the  packing  of  tomato 
products,  but  is  now  giving  attention  to 
other  items  as  well.  The  plant  of  the 
Bay  Side  Canning  Company  at  Isleton 
has  been  taken  over  and  asparagus  and 
tomatoes  will  be  handled  there,  as  well 
as  at  Stockton. 

CAPACITY  INCREASED 

The  plant  of  the  V.  R.  Smith  Olive 
Company  at  Lindsay,  Calif.,  has  been 
greatly  enlarged  this  season  and  the 
pack  of  ripe  olives  will  be  increased 
accordingly.  Green  olives  are  also 
handled. 

SCHUCKL  ADDS  NEW  ITEMS 

Schuckl  &  Co.,  Inc.,  San  Francisco, 
Calif.,  which  formerly  devoted  its  at¬ 
tention  exclusively  to  the  canning  of 
California  fruits,  is  now  packing  nu¬ 
merous  other  lines,  with  these  being 
steadily  added  to.  Featured  at  the 
Golden  Gate  International  Expositions 
in  1939  and  1940  were  its  new  lines  of 
canned  soups  and  to  these  have  recently 
been  added  baked  beans  and  brown  bread, 
with  other  items  under  consideration. 

JONES  WITH  S.  &  W. 

William  Jones  recently  joined  the 
canned  foods  division  of  S.  &  W.  Fine 
Foods,  Inc.,  San  Francisco,  Calif.  This 
concern  took  over  the  Redwood  City 
plant  of  the  Pratt-Low  Preserving  Co. 
several  months  ago  and  has  since  moved 
the  manufacturing  division  to  this  San 
Francisco  suburb. 

BALL  BACK  TO  BUSINESS 

F.  M.  Ball,  head  of  F.  M.  Ball  &  Co., 
San  Francisco,  Calif.,  is  back  again  di¬ 
recting  the  activities  of  this  canning 
firm,  following  a  stay  of  several  months 
in  the  South  Seas.  He  owns  a  home  in 
Tahiti. 


20 


THE  CANNING  TRADE  •  June  9,  1941 


CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  w«‘st  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mourilain  and  Pacific  Coast  States. 

Quotations  on  this  page  ars  for  spot  goods.  For  future 
quotations  see  market  reports.  Nominal  means  that  little  or 
none  are  to  be  found  and,  therefore,  there  is  no  market  price. 


CANNED  VEGETABLES— Continaed 


Canned  Vegetables 


Eastern 
Low  High 

ASPARAGUS 

White  Colossal,  No.  2^ . 

Large,  No.  ‘Ly^ . 

Medium,  No.  2*4 . 

Green  Mam.  No.  2  ro.  cans . 

Large,  No.  2 .  2.30  2.60 

Medium,  No.  2 .  2.35  . 

Tips,  White,  Mam.  No.  1  sq . 

Small,  No.  1  sq . 

Green,  Mam.  No.  1  sq . 

Small,  No.  1  sq . 

Green  Tips,  60/80,  23 .  2.25  . 

Green  Tips,  40/60,  2s .  2.30  2.6C 

Green  Cuts  and  Tips,  2s .  1.66  . 

Green  Cuts  and  Tips,  10s .  7.25  7.5') 

Green  Cuts,  2s .  1.00  1.0  > 


Central 
Low  High 


2.50  2.60 

2.30  2.36 

2.30  . 


2.10 

2.30 

1.65 

7.50 


2.16 

2.35 

.176 

9.60 


STRINGLESS  BEANS 

Fancy  French  Cut  Green,  No.  2 

No.  10  . 

E.;.  Std.  Cut  Green,  No.  2 . 

No.  10  . 

Std.  Cut  Green,  No.  2 . 

No.  10  . 

Fancy  Whole  Green,  No.  2 . 

No.  10  . 

Ex.  Std.  Whole  Green,  No.  2.... 

No.  10  . 

Fancy  Cut  Wax,  No.  2 . 

No.  10  . 

Ex.  Std.  Cut  Wax,  No.  2 . 

No.  10  . 

Std.  Cut  Wax,  No.  2 . 

No.  10  . 

Fancy  Whole  Wax,  No.  2 . 

No.  10  . 

Ex.  Std.  Whole  Wax,  No.  2 . 

No.  10  . 

Std.  Whole  Wax,  No.  2 . 

No.  10  . 

Red  Kidney,  Std.  No.  2 . 

No.  10  . 

LIMA  BEANS 


No.  2  Tiny  Green . 

No.  10  . 

No.  2  Fancy  Small  Green. 

No.  2  Medium  Green . 

No.  10  . 

No.  2  Green  &  White . 

No.  10  . 

No.  2  Fresh  White . 

No.  10  . 

No.  2  Soaked . 


nomin 

nomin  . 

nomin  I . 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 


nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 


BEETS 

Whole,  No.  2 . 

No.  2%  . 

Nc.  10  . 

Cu.,  No.  2 . 

1:0.  2t4  . 

.<0.  10  . 

Si; :ed.  No.  2 . 

-0.  2%  . 

’'0.  10  . 

E’  .id.  No.  2 . 

-lo.  10  . 

S'  ( s  tring.  No.  2.. 

i  j.  10  . 


.70 

3.10 


c  .HOTS 


Sliced,  No.  2 . 

.76 

■'.0.  10  . 

.  4.60 

4.60 

No.  2 . 

.60 

.80 

K'i.  10  . 

.  3.26 

3.76 

P;  S  AND  CARROTS 

St...  No.  2 . 

. 70 

.80 

Fa  icy  No.  2 . 

. 96 

1.16 

.70 

3.00 


West  Coast 
Low  High 


3.20 

2.85 

3.00 

2.55 


nominal 

1.60 

1.60 

1.50 

1.50 

7.00 

7.60 

8.00 

1.30 

1.35 

1.30 

1.36 

1.15 

1.20 

1.20 

1.30 

1.25 

1.26 

5.75 

6.36 

.80 

.92% 

.90 

.90 

.90 

4.75 

5.00 

.67  V> 

.75 

.72% 

.80 

.80 

.85 

3.25 

3.76 

.57y2 

.65 

.9714 

1.60 

.90 

1.26 

1.06 

1.06 

3.25 

4.00 

4.00 

.70 

.82% 

.76 

.92% 

.95 

.80 

3.40 

3.76 

3.26 

.85 

.87% 

.80 

.90 

.85 

.90 

.96 

1.00 

.96 

1.10 

4.25 

3.76 

3.36 

.80 

.85 

.70 

.85 

1.20 

3.50 

3.76 

3.25 

3.60 

1.06  1.20 


Eastern 
Low  High 

CORN — Wholegrain 

Yellow,  Fancy  No.  2 .  1.05  1.16 

12-oz.  vac .  6.75  . 

No.  10 .  nominal 

Ex.  Std.  No.  2 . 971/2  . 

No.  10  .  6.50  . 

Std.  No.  2 . 

No.  10  . 

White,  Fancy  No.  2 .  1.05  . 

No.  10  . 

Ex.  Std.  No.  2 . 90  . 

No.  10  .  6.25  . 

Std.  No.  2 .  nominal 

No.  10  .  nominal 

Shoepeg,  Fancy  No.  2 .  1.06  1.10 

No.  10  .  nominal 

Ex.  Std.  No.  2 . 96  . 

No.  10  .  nominal 

Std.  No.  2 . 90  .96 

CORN — Creamstyle 

Yellow,  Fancy  No.  2 .  1.06  1.10 

No.  10  . .  nominal 

Ex.  Std.  No.  2 .  nominal 

No.  10  .  nominal 

Std.  No.  2 . 821/2  .85 

No.  10  . 

White,  Fancy  No.  2 .  1.00  1.05 

No.  10  . 

Ex.  Std.  No.  2 . 90  . 

No.  10  .  nominal 

Std.  No.  2 . 80  .85 

No.  10  .  6.00 

HOMINY 

Std.  Split,  No.  1  Tall . 


MIXED  VEGETABLES 
Fey.,  No.  2 . 


Std.,  No.  2.. 


PEAS 

No.  2  Fancy  Sweets, 


No.  2  Ex.  Std.  Sweats, 
No.  2  Ex.  Std.  Sweets, 
No.  2  Ex.  Std.  Sweets, 
No.  2  Std.  Sweets,  2s... 
No.  2  Std.  Sweets,  3s... 
No.  2  Std.  Sweets,  4s... 
No.  2  Std.  Sweets,  6s,., 
No.  10  Std.  Sweets,  2s. 

No.  10  Std.  Sweets,  3s. 

No.  10  Std.  Sweets,  4s, 

No.  10  Std.  Sweets,  6s. 


No.  2 


nominal 

nominal 

nominal 

nominal 


No.  2  Ex.  Std.  Alaskas,  Is.. 


No.  2  Ex.  Std.  Alaskas,  4s.... 
No.  2  Ex.  Std.  Alaskas,  6s.... 
No.  10  Ex.  Std.  Alaskas,  Is.. 
No.  10  Ex.  Std.  Alaskas,  2s.. 
No.  10  Ex.  Std.  Alaskas,  3s.. 
No.  10  Ex.  Std.  Alaskas,  4s.. 

No.  2  Std.  Alaskas,  2s . 

No.  2  Std.  Alaskas,  3s . 

No.  2  Std.  Alaskas,  4s . 

No.  2  Std.  Alaskas,  6s . 

No.  10  Std.  Alaskas,  2s . 

No.  10  Std.  Alaskas,  3s . . 


No.  2 


10s 


PUMPKIN 

Fancy,  No.  2 . 

. 87%  .90 

.55  .65 

.66 

.70 

No.  2%  . 

.76  .80 

.85 

.92% 

‘  No.  10  . 

.  3.00  3.16 

3.00  . 

2.76 

3.00 

SAUER  KRAUT 

Fancy  No.  2 . 

. 66  . 

.67%  .70 

.70 

.76 

.65 

.70 

No.  2%  . 

. 76  . 

.76  . 

.86 

.90 

No.  10  . 

.  2.60  . 

2.50  2.76 

2.65 

2.76 

SPINACH 

No.  2  . 

.  1.00  1.06 

.96  . 

.90 

No.  2%  . 

.  1.25  1.30 

1.16  . 

1.26 

1.10 

No.  10  . 

4.25  4.50 

3.90  . 

4.00 

Central 
Low  High 


nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 


nominal 

nominal 

1.10  . 

nominal 
nominal 
nominal 
nominal 
nominal 
1.05  1.10 

nominal 
nominal 
nominal 


nominal 

nominal 

nominal 

nominal 


West  Coast 
Low  High 


.72% 

.85 

.70 

1.10 

2.00 

2.36 

2.00 

2.35 

.87% 

4.25 

.90 

4.60 

.62% 

3.15 

.77% 

4.00 

1.30 

1.35 

1.30 

1.60 

1.35 

1.50 

1.15 

1.26 

1.10 

1.26 

1.20 

1.30 

1.07% 

1.15 

1.06 

1.20 

1.16 

1.20 

1.02% 

1.10 

1.00 

1.10 

1.20 

1.10 

1.10 

1.20 

1.20 

1.25 

1.00 

1.02% 

.96 

1.00 

1.00 

1.07% 

.95 

.90 

.95 

.95 

1.00 

.90 

.96 

.85 

.92% 

•97% 

.95 

.97%  1.00 

.90 

.90 

.96 

.95 

1.00 

.87% 

.90 

.85 

.90 

.85 

.90 

.80 

.85 

.85 

.90 

nominal 

nominal 

nominal 

nominal 


1.36  1.65 

1.30 

1.45 

1.26  . 

1.20 

1.40 

1.35 

1.45 

1.10  . 

1.10 

1.15 

1.30 

1.40 

1.20 

1.20  . 

1.15 

1.20 

1.20 

1.30 

1.06  . 

1.00 

1.10 

1.20 

1.00  . 

.95 

1.00 

1.10 

.97%  1.00 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

1.00  1.05 

.95 

1.00 

1.00 

1.10 

.96  . 

.90 

.90 

.95 

.90  . 

.86 

.90 

.85 

.95 

.90  . 

.85 

.85 

.95 

nominal 

nominal 

nominal 

nominal 

4.25  4.40 

nominal 

.90  . 

.85 

.80 

.90 

.62%  . 

.60 

.60 

.60 

.65 

3.26  . 

2.50 

.67%  .70 

2.60  3.50 

.65 
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Eastern 
Low  High 


SUCCOTASH 

Std.  No.  2,  Gr.  Corn,  Dr.  Limas.  .85  .85 

Std.  No.  2,  Gr.  Corn,  Fr.  Limas.  .90  1.10 

Triple  No.  2 .  80  .90 

SWEET  POTATOES 

Fey.,  No.  2,  Dry  Pack . 80  . 

No.  2%  .  1.15  1.20 

No.  3,  Squat  Vac .  1.00  1.05 

No.  10  .  4.00  4.25 

Fey.,  No.  2  Syrup  Pack . 87%  .92% 

No.  2%  .  1.20  1.30 

No.  10  .  4.25  . 


Central 
Low  High 


West  Coast 
Low  High 


TOMATOES 

Fancy,  No.  2 . 

No.  2%  . 

No.  10  . 

Ex.  Std.,  No.  1 . 

No.  2  . 

No.  2%  . 

No.  10  . 

Std.,  No.  1 . 

No.  2  . 

No.  2%  . 

No.  10  . 

TOMATO  PUREE 

Std.,  No.  1,  Who.  St.  1.04 . 

No.  10  . 

Std.,  No.  1,  Trim  1.035 . 

No.  10  . 

TOMATO  JUICE 

No.  211  Cyl.  (12  oz.) . 

No.  300  (13%  oz.) . 

No.  2  (18  oz.) . 

No.  303  Cyl.  (20  oz.) . 

No.  2  Cyl.  (24  oz.) . 

No.  3  Cyl.  (46  oz.) . 

No.  10  . 

TURNIP  GREENS 

No.  2  . 

No.  2%  . 

No.  10  . 


Solid  Pack 


.95 

1.25 

.90  1.10 

1.10 

1.16 

nominal 

1.25  1.35 

1.35 

1.42% 

4.25  4.50 

4.60 

4.60 

.50 

.45  .47% 

.76 

.85 

.80  .82% 

1.25 

1.16  1.20 

1.15 

3.75 

3.75  4.00 

3.35 

With 

puree 

.45 

.50 

.47%  . 

.65 

.77% 

.80 

.77%  . 

.77% 

.80 

1.15 

1.20 

nominal 

1.00 

1.10 

3.16 

3.25 

nominal 

3.26 

.45  .50 

.42%  .46 

3.25  . 

3.00 

3.25 

3.25 

3.50 

.42%  . 

.40 

.42% 

.65 

3.00  . 

2.76 

3.00 

2.76 

3.00 

.62% 

.50 

.52%. 

.67% 

.70 

.75 

.77% 

.70  . 

.70 

.72% 

1.55 

3.00 

3.25 

2.70  3.26 

2.76 

2.86 

.70 

.75 

.76  . 

.96 

1.06 

3.40 

3.76 

3.60  .  . 

Canned  Fruits 


APPLES 


No.  10,  water .  2.75 

No.  10,  standard  heavy  pack....  2.90 
No.  10,  fancy  heavy  pack .  3.75 

APPLE  SAUCE 

No.  2  Fancy . 80 

No.  10  .  3.75 

No.  2  Std . 65 

No.  10  .  2.85 


o.uu  .  . . 

3.85  .  3.50  3.76 

.85  .  .75  . 


.  .  3.26 

.72%  . 

3.00  .  . 


APRICOTS 

No.  2%,  Fancy . 

No.  2%,  Choice . 

No.  2%,  Std . 

No.  10,  Fancy . 

No.  10,  Choice . 

No.  10  Std . 

BLACKBERRIES 

Std.,  No.  2 . 

No.  3  . 

No.  10,  water . 

BLUEBERRIES 

No.  2  .  1.50 

No.  10  .  10.00 


2.10  2.20 

1.90  2.10 

1.60  1.70 

7.36  . 

6.76  7.00 

5.90  6.00 


1.25  . 

6.'60  6.00 


1.60  1.60  1.60 


CHERRIES 


Red  Sour  Pitted,  No.  2 . 90  1.05  1.00  1.05  1.35  1.40 

Red  Sour,  Pitted,  No.  10 .  5.25  .  6.00  5.26  6.00  6.26 

R.  A.  Fey.,  No.  2% .  2.30  2.30 

Choice,  No.  2% .  2.16  2.26 

Std.,  No.  2% .  2.00  2.00 

Fey.,  No.  10 .  7.85  8.00 

Choice.  No.  10 .  7.25  7.50 

Std.,  No.  10 .  G.85  7.00 


FRUITS  FOR  SALAD 

Fey.,  No.  2% . 

No.  10  . 


2.26  2.30 

7.60  7.76 


GRAPEFRUIT  SECTIONS 

8  oz . 

No.  2  . 

No.  5  . 

GRAPEFRUIT  JUICE 

No.  2  . 

No.  3  Cyl.  (46  oz.) . 


Florida  Texas 


.92% 

.97% 

.90 

i.oo 

2.50 

2.85 

2.25 

2.75 

.65 

.75 

.60 

.67% 

1.45 

1.70 

1.45 

1.55 

GOOSEBERRIES 

Std.,  No.  2 . 

No.  10  . 


1.25  1.85 

6.76  6.00 


CANNED  FRUITS— Continued 

Eastern  Central  West  Coa.  t 


Low 

PEACHES 

Y.  C.,  Fey.,  No.  2% . . . 

Choice,  No.  2% . 

Std.,  No.  2% . 

Fey.,  No.  10 . 

Choice,  No.  10 . 

Std.,  No.  10 . 

Pie,  No.  10 . 

Water,  No.  10 . 

PEARS 


Keifer,  Std.,  No.  2% .  1.35 

No.  10  . 

Choice,  No.  2% . 

No.  10  . 

Bartlett,  Fancy,  No.  2% .  1.65 

Choice,  No.  2% . 

Std.,  No.  2% .  1.30 

Fey.,  No.  10 . 

Choice,  No.  10 . 

Std.,  No.  10 . 


i>u.  lu,  water  .... 

No.  10  Pie,  S.  P. 


High  Low  High  Low  High 

.  1.70  . 

.  .  1.60  1.62% 

.  .  .  1.60 

.  nominal 

.  6.26  6.50 

.  4.60  4.75 

.  nominal 

.  nominal 


1.35 


1.90  . 

.  1.85 

1.90 

.  1.66 

1.75 

1.40  . 

.  1.60 

1.65 

6.16 

6.25 

.  6.60 

6.80 

.  6.00 

3.60 

.  3.60 

4.00 

PINEAPPLE 


F.  O.  B.  Honolulu 
Cuban  Mexican  Crushed  Sliced 


No.  1  Flat. . 

No.  211  Cyl . 

No.  2  Tall . 

No.  2%  . 

No.  10  in  Juice... 
No.  10  in  Syrup. 


PINEAPPLE  JUICE 

Buffet  . 

No.  211  . 

No.  2  . 

No.  2%  . 

46  oz . 

No.  10  . 

RASPBERRIES 


Black,  Water,  No.  2 . 

No.  10  . 

Red,  Water,  No.  2 .  1.45 

No.  10  .  7.50 

Black,  Syrup,  No.  2 .  1.80 

Red,  Syrup,  No.  2 .  1.70 


.80 

.80 

.86 

.  .80  .. 

1.30 

1.42% 

1.60 

1.70 

.  4.25  .. 

6.35 

5.60 

.  4.26  .. 

6.76 

6.00 

F.  0.  B.  Honolulu 

.62% 

.72% 

.  .80  .. 

1.07% 

.  . 

1.62% 

.  2.06  .. 

2.47% 

.  4.25  .. 

6.00 

1.60  1.70 

7.50  . 

1.65 

1.56 

6.50  . 

1.65 

1.96 

2.05 

1.75 

2.05 

2.25 

Canned  Fish 


LOBSTER 

Flats,  1  lb .  nominal 

%  lb .  2.60  . 

%  lb .  nominal 


OYSTERS 

Southern 

Northwest  Selects 

. .  1.15 

1.20 

5  oz . 

.  1.20 

1.35 

1.15  1.25 

8  oz . 

.  2.30 

2.40 

1.60  1.65 

10  oz . 

. .  2.40 

2.70 

Selects,  6  oz. 


SALMON 

Red  Alaskas,  Tall,  No.  1... 

Flat,  No.  % . 

Cohoes,  Tall,  No.  1 . 

Flat,  No.  1 . 

No.  %  . 

Pink,  Tall,  No.  1 . 

Flat,  No.  % . 

Sockeye,  Flat,  No.  1 . 

No.  %  . 

Chums,  Tall,  No.  1 . 

Medium,  Red,  No.  1  Tall. 

SHRIMP 


Southern 

No.  1,  Small .  1.30  . 

No.  1,  Medium .  1.30  1.35  1.35  1.40 

No.  1,  Large .  1.50  1.45  1.50 


SARDINES  (Domestic)  Per  Case 


3.30 


4.25 

3.00 


%  Oil,  Key . 

%  Oil,  Keyless . 

%  Oil,  Tomato,  Carton. 

Vi  Oil,  Key  Carton . 

V  %  Mustard,  Keyless . 

Calif.  Oval  No.  1,  24’s.., 
Calif.  Oval  No.  1,  48’s.. 


70 

2.90 

65 

1.76 

10 

2.15 

66 

96 

10 

2.15 

45 

1.60 

90 

2.00 

TUNA  FISH,  Per  Case 

Fey.,  Yel.,  Is,  24’s . 

Fey.,  Yel.,  Is,  48’s . 

%s  . 

Vis  . 

Light  Meat,  Is . 

V,s  . 

vis  . 


11.00  12.f1 
6.00  err, 
4.00  4.<0 

10.00  10.:  1 

5.60  6.'75 
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A  COMPLETE  COURSE  IN  CANNING 

Sixth  edition,  1936  revised  up-to-date. 

The  Industry’s  Cook  Book  for  over  30  years. 


FOR  MANAGERS. 
SUPERINTENDENTS, 


BROKERS 


AND  BUYERS 


Size  6x9, 360  Pages  Beautifully  Bound. 
Stamped  in  Gold. 


360  pages  of  proved  pro¬ 
cedure  and  formulae  for 
everything  “Canable”. 


"I  would  not  lake  $1,000.00  for  my 
copy  if  I  could  not  3et  another." 

— a  famous  processor. 


All  the  newest  times  and  temperatures  .  Used  by  Food  Processors  to  check  times,  tem- 

All  the  newest  and  latest  products  . peratures  and  RIGHT  procedure  ...  by  Distri¬ 

butors  to  KNOW  canned  foods  ...  by  Home 

•  Fruits  •  Vegetables  •  Meats  •  Milk  •  Soups  Economists  to  TEACH  the  subject  of  food  pre- 

•  Preserves  •  Pickles  •  Condiments  •  Juices  servation. 

•  Butters  •  Dry  Packs  (soaked)  •  Dog  Foods 

and  Specialties  in  minute  detail,  with  full  instruc-  For  sale  by  all  supply  houses  and  dealers  .  .  . 
tions  from  the  growing  through  to  the  warehouse,  or  direct.  Price  $10.  postpaid. 


Published  and  Copyrighted  By 

THE  CANNING  TRADE 

Since  1878 — The  Canned  Foods  Authority 
BALTIMORE.  20  South  Gay  Street.  MARYLAND 
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WANTED  and  FOR  SALE 


YOUR  OPPORTUNITY 


In  the  numerous  changes  being  made  in  the  canning  factories 
throughout  the  country  there  is  probably  just  the  machine, 
supply  or  entire  factory,  that  you  want.  Now’s  the  time  to 
pick  up  needed  used  machinery  at  a  price,  or  turn  idle  holdings 
into  cash.  Make  your  offer  or  list  your  needs  on  this  page  to 
accomplish  your  objective  quickly  at  very  little  cost.  The  rates — 
straight  reading,  no  display:  One  to  three  times,  per  line  40 
cents,  four  or  more  times,  per  line  30  cents,  minimum  charge 
per  ad,  $1.00.  Count  eight  average  words  to  the  line.  Count 
initials,  numbers,  etc.,  as  words:  Short  line  counts  as  full  line. 
Use  a  box  number  instead  of  your  name  if  you  like.  The 
Canning  Trade,  20  S.  Gay  Street,  Baltimore,  Maryland. 


FOR  SALE— MACHINERY 


CONSOLIDATED  OFFERS:  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Can  and  Bottle  Labelers;  Glass  Lined  Tanks; 
Pumps;  Vacuum  Pans,  etc.  A-1  condition.  Quick  delivery.  We 
buy  and  sell  from  a  single  item  to  a  complete  plant.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,  New  York  City. 


FOR  SALE — Peerless  Single  Huskers.  Morral  Cream-style 
Corn  Cutters.  Good  condition.  Priced  right.  Address  Box 
A-2503,  The  Canning  Trade. 


FOR  SALE — 4  Tuc  Huskers;  1  Box  Stitcher;  1  Fairbanks 
Morse  Sanitary  Corn  Pump  equipped  with  2”  adaptors.  All 
machinery  in  good  condition.  The  Roxanna  Canning  Co., 
Waynesville,  Ohio. 


FOR  SALE — One  Ayars  5-pocket  Filler;  six  Blanching  bas¬ 
kets;  two  Zastrow  Retorts;  one  Burt  labeling  machine.  Address 
Box  A-2519,  The  Canning  Trade. 


FOR  SALE — One  No.  10  Anderson-Barngrover  Exhauster; 
one  No.  214  Ayars  Universal  Filler;  one  Carroll  Tomato 
Washer;  one  Steam  Scalder;  one  Picking  Table;  one  copper 
kettle,  and  other  tomato  equipment.  Address  Box  A-2521,  The 
Canning  Trade. 


FOR  SALE — Nearly  new  automatic  carton  wrapping  machine 
of  the  Hayssen  Manufacturing  Co.  make.  Will  wrap  cartons 
from  5  to  11  inches  length,  4  to  9%  inches  width  and  5  inches 
high,  and  will  wrap  up  to  1,800  packages  per  hour.  Address 
Box  A-2524,  The  Canning  Trade. 


FOR  SALE — 50  four-tier  single  bail  process  crates  in  good 
condition;  one  1V4  in.  Blackmer  Rotary  Pump;  one  Pea  Grader. 
Address  Box  A-2530,  The  Canning  Trade. 


FOR  SALE — American  Utensil  Model  CB-1  Tomato  Chopper 
for  making  Tomato  Juice  complete  with  chopper,  tank,  pump 
and  float  switch,  made  of  stainless  steel;  3"  Sprague-Lowe  Im¬ 
proved  Copper  Coil  for  making  Tomato  Pulp;  1  Myers  Single 
Acting  Deep  Well  Pump;  1  Myers  Double  Acting  Deep  Well 
Pump;  3  Apple  Soakers  complete  with  tank  and  cylinders;  10 
H.P.  Look-Out  Vertical  Boiler.  All  in  best  of  condition  and 
priced  for  quick  sale.  The  C.  H.  Musselman  Company,  Biglers- 
ville.  Pa. 


FOR  SALE — 1  Ayars  8  pocket  briner.  Shawano  Canning 
Company,  Shawano,  Wis. 


FOR  SALE — The  following  canning  equipment  in  excellent 
condition  and  ready  for  immediate  use:  5  Fire  Extinguishers 
(chemical) ;  1  Sprague-Sells  Corn  Blending  Mixer  Tank;  1 
Sprague-Sells  No.  7  Corn  Silker;  3  Sprague-Sells  No.  5 
Cutters  (2  left — 1  right) ;  4  Peerless  Huskers  (2  Roller  Chain) ; 
1  Pea  Filler;  1  Merrill  Soule  6  Pocket  Corn  Cooker-Filler;  2 
Steam  Engines,  15  or  20  horse  power;  7  Single  Square  Retorts; 
1  Hort  Horizontal  Boiler,  150  H.P.  Apply  Box  477,  Bath,  Me. 


FOR  SALE — Motor  Truck  Scales,  warehouse  scales.  Write 
for  prices  before  buying.  5  year  guarantee.  Also  good  repo- 
sessed  scales.  Bonded  Scale  Co.,  Dept.  CT.,  Columbus,  Ohio. 

FOR  SALE — Robins  Steam  Crane;  6  Retorts;  Crates;  30  H.P. 
Steam  Engine;  15  ton  Truck  Scale;  1  Power  Hand  Whole  To¬ 
mato  Filling  Machine;  1  Burt  Labeler;  Shifting  and  Pulleys. 
Geo.  J.  Liddell,  Liberty  Grove,  Md. 


WANTED  —  MACHINERY 


WANTED  FOR  USER — Retorts,  Stainless  Steel,  Monel,  Cop¬ 
per  or  Aluminum  Kettle  and  Vacuum  Pan;  Labeling  Machine; 
Filter  Press.  No  dealers.  Box  A-2389,  The  Canning  Trade. 


FOR  SALE— FACTORIES 


FOR  SALE  OR  MERGE — Tomato  cannery,  near  Baltimore, 
80-M  case  storage  buildings.  150  acres  planted  for  1941.  Address 
Box  A-2529,  The  Canning  Trade. 


TOMATO  FACTORY  FOR  SALE — Eastern  Shore,  Maryland, 
one  No.  10  line.  Good  growing  section.  Open  market  buying. 
Address  Box  A-2535,  The  Canning  Trade. 


FOR  SALE— PLANTS 


FOR  SALE — Vegetable  Plants.  100  acres  this  season.  All 
now  ready.  Cabbage  Plants — Copenhagen  Market,  Marion 
Market,  All  Season,  (Yellows  Resistant)  Glory  of  Enkhuizen, 
Flat  Dutch  and  Danish  Ballhead.  Tomato  Plants — Master  Mar- 
globe,  Marglobe,  Rutgers,  John  Baer,  Stokesdale,  Baltimore  and 
Bonny  Best.  Sweetpotato  Plants — Big  Stem  Jersey,  Nancy  Hall 
and  Porto  Rico.  We  use  Certified  (treated)  seeds  and  cultivate 
our  plants  during  growing  season.  Well  packed  in  moss  to 
arrive  in  good  condition.  Shipping  capacity  over  500  thousand 
daily.  Write  or  wire  for  prices  f.o.b.  here  or  delivered  your 
place  by  truck.  J.  P.  Councill  Company,  Franklin,  Virginia. 


WANTED  — CANNED  FOODS 


WANTED — Salvaged  Canned  Foods.  Will  pay  cash  for  rust.% 
buckled  or  close  outs  of  all  kinds  of  canned  foods  in  any  quantit  /. 
Address  Box  A-2420,  The  Canning  Trade. 


SITUATIONS  WANTED 


POSITION  WANTED — As  manager,  general  superintendei  , 
or  production  manager.  27  years’  experience,  plant  construct!'  a 
to  finished  product.  No  position  too  large.  Correspondence  ai  1 
inquiry  invited.  Address  Box  B-2525,  The  Canning  Trade. 


POSITION  WANTED — As  production  and  sales  manage  . 
Know  the  canning  business  from  the  field  to  finished  produi  , 
and  pack  Italian  Style  Tomatoes,  Paste,  Peeled  Tomatoes,  at  I 
other  European  Specialties.  Long  experience  in  the  Easte  i 
States  market  trade  for  the  selling.  Willing  to  work  hard  a?  i 
take  full  charge  of  canning  plant  operation.  Good  referenc* 
Address  Box  B-2527,  The  Canning  Trade. 
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HELP  WANTED 


7ANTED — Experienced  superintendent  to  supervise  modern 
r,  nery,  packing  a  line  of  staple  vegetables  such  as  tomatoes, 
ji  is,  stringless  beans,  tomato  paste  and  specialties.  Location 
B..itimore,  Maryland.  Applicant  must  have  technical  knowledge, 
a:  well  as  practical  experience.  State  all  particulars.  Address 
B  X  A-2526,  The  Canning  Trade. 


WANTED — Canning  Technologist — B.S.  degree.  One  to  five 
yef-.rs  practical  experience  as  chemist  or  technologist  in  canning 
field.  Desired  for  technical  service  work  by  large  corporation. 
Address  Box  A-2534,  The  Canning  Trade. 


For  speedf  neatness  and  trouble  free  operation 

KYLER  LABELERS  and  BOXERS 

**Thpy  have  everything  with  half  the  parts” 

WESTMINSTER  MACHINE  WORKS 
Westminster,  Maryland 


THE  BOOK  YOU  NEED  ! ! 

“A  Complete  Course  in  Canning.” 

New  6th  Edition 

Published  by  THE  CANNING  TRADE. 


Smile  Awhile 

There  is  a  saving  grace  in  a  sense  of  humor 
Contributions  Welcomed 


DISMISSED 

An  Irish  witness  was  being  examined  as  to  his  knowledge 
of  a  shooting  affair. 

“Did  you  see  the  shot  fired?”  the  magistrate  asked. 

“No,  sorr;  I  only  heard  it,”  was  the  evasive  reply. 

“The  evidence  is  not  satisfactory,”  replied  the  magistrate 
sternly.  “Stand  down!” 

The  witness  turned  round  to  leave  the  box  and  directly  his 
back  was  turned  he  laughed  derisively. 

The  magistrate,  indignant  at  his  contempt  of  court,  called 
him  back  and  asked  him  how  he  dared  to  laugh  in  court. 

“Did  you  see  me  laugh,  your  honor?”  queried  the  offender. 

“No,  sir,  but  I  heard  you,”  was  the  irate  reply. 

“That  evidence  is  not  satisfactory,”  said  Pat.  And  this  time 
everybody  laughed. 

HARD  STUFF 

A  Scotchman  was  found  dead  in  front  of  a  one-cent  punching 
machine.  The  coroner  found  that  death  had  been  caused  by 
overexertion. 

Investigation  disclosed  a  sign  reading:  “Your  penny  returned 
if  you  hit  hard  enough.” 

TWISTER 

“Buck”  and  “Bud”  had  not  seen  each  other  for  several  years 
when  they  met  at  a  legion  convention.  “Hello,  ‘Bud,’  old  scout. 
Howsa  Wife?”  She’s  in  heaven,”  replied  “Bud,”  sorrowly. 
“Is  that  so?  I’m  sorry.”  Then,  realizing  that  this  did  not 
sound  quite  right,  “Buck”  added:  “I — I  mean  I’m  glad — no,  that 
is  to  say,  I — I’m  surprised.” 


^de  IjonA 

ALMANAC 

It  contains  the  answer  to  most  any 
question  you  want  to  know  about 
the  packs,  acreage,  yields,  laws, 
regulations,  labeling  requirements, 
grades  and  Where  To  Buy  your 
needs  etc.  Learn  to  use  it — you'll 
be  surprised  at  its  thoroughness. 

THE  CANNING  TRADE 

20  South  Gay  Street,  BALTIMORE,  MARYLAND 


SAFETY  FIRST 

Little  John — “Pa,”  said  a  newspaper  man’s  son,  “I  know  why 
editors  call  themselves  we.” 

Big  John — Why? 

Little  John — So  the  man  that  doesn’t  like  the  article  will 
think  there  are  too  many  for  him  to  lick. 


“My  friends,”  said  a  preacher,  “you  will  remember  that  I 
promised  to  speak  to  you  tonight  on  ‘The  World’s  Greatest 
Liars,’  and  that  I  asked  you  to  prepare  your  minds  by  reading 
the  17th  chapter  of  St.  Mark.  Kindly  raise  your  hands  if  you 
have  done  so.”  All  hands  went  up. 

“Thank  you,”  continued  the  preacher.  “As  there  are  only 
sixteen  chapters  in  St.  Mark,  my  subject  will  not  be  entirely 
inappropriate.” 

An  old  man  at  the  movie  theater  was  groping  for  something 
on  the  floor  and  a  woman  in  the  next  seat  solicitously  asked 
what  he  had  lost. 

“A  caramel,”  he  told  her. 

“Do  you  mean  to  say,”  she  sputtered,  “that  you  are  going 
to  all  this  bother  for  a  single  caramel?” 

“Yes,”  he  replied.  “You  see,  my  teeth  are  in  it.” 


Two  friends  met  in  the  street.  One  of  them  had  had  his 
arm  broken  in  a  motor  accident  and  was  carrying  it  in  a  sling. 

“Say,”  asked  the  first,  “it’s  too  bad  about  your  arm!  How 
long  will  you  have  to  carry  it  in  a  sling?” 

The  injured  man  shrugged. 

“There’s  a  slight  difference  of  opinion  about  that,”  he  re¬ 
plied.  “My  doctor  says  two  weeks — and  my  lawyer  says  twelve! 
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FOR  TOMATO  PICKING 


HAND 

MADE 

or 

MACHINE 

MADE 


FIVE 

TYPES 

at 

REASONABLE 

PRICES 


RIVERSIDE  MANUFACTURING  CO..  Murfreesboro.  N.  C. 


CORRUGATED 

B  o : 

•  SOLID  FIBRE 

K  E  S 

for  PROMPT  DELIVERY 

by  Truck 

or  Carload 

Phone :  Curtis  0270 

THE  EASTERN 

BOX  COMPANY 

East  Brooklyn  P.  O. 

BALTIMORE,  MD. 

TVER 


RUBBER  COVERINGS 

FOR 

CORN  HUSKER  ROLLS 


PURE  GUM  VIRGIN 
RUBBER 

UVE  AND  TOUGH 
SURFACED  FOR 
CLEAN  HUSKING 

FOR  PEERLESS  SINGLE 

WRITE  OR  WIRE  FOR  PRICES 

TYER  RUBBER  CO.,  Andover,  Mass. 

EST.  1856 


MORRAL  CORN  CUTTER 

Either  Single  or  Double  Cut 


Morral  Combination 
Corn  Cutter 

For  Whole  Crain  or 
Cream  Style 


Morral  Corn  Husker 

Either  Single  or  Double 

Morral  Labeling  Machine 

and  other  machinery 


Write  for  catalog  and 
further  particulara 


Wh  crc  To  Buy 


—the  Machinery  and  Supplies  you  need  and  the  leading  houses  tha* 
supply  them.  Consult  the  advertisements  ior  details. 

ADHESIVES 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

BASKETS  (Wood),  Picking 

Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 

BOOKS,  on  canning,  formulae,  etc. 

The  Canning  Trade,  Baltimore,  Md. 

BOXES,  Corrugated  or  Solid  Fibre 

Eastern  Box  Company,  Baltimore,  Md. 

CAN  MAKING  MACHINERY 

Cameron  Can  Machinery  Co.,  Chicago,  Ill. 

CANNERY  SUPPLIES 
Ayars  Machine  Co.,  Salem,  N.  I. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

F.  H.  Langsenlcamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

CANNING  MACHINERY  AND  EQUIPMENT 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

LaPorte  Mat  and  Mfg.  Co.,  LaPorte,  Ind. 

Morral  Bros.,  Morral,  Ohio 

New-Way  Canning  Machines  Co.,  Hanover,  Pa. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio 
Sinclair-Scott  Co.,  Baltimore,  Md. 

United  Company.  Westminster,  Md. 

Westminster  Machine  Works,  Westminster,  Md. 

CORN  HUSKER  ROLLS 

Tyer  Rubber  Co.,  Andover,  Mass. 

CANS 

American  Can  Co..  New  York  City 
Continental  Can  Co.,  New  York  City 
Crown  Can  Ck^mpany,  Philadelphia,  Pa. 

Heekin  Can  Company,  Cincinnati,  Ohio 
National  Can  Corp.,  New  York  City 

CAN  SEALING  COMPOUND 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

INSURANCE 

Lansing  B.  Warner,  Inc.,  Chicago,  Ill. 

LABELS 

Gamse  Lithographing  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  &  Co.,  Chicago,  Ill. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio 

SALT 

Scientific  Tablet  Co.,  St.  Louis,  Mo. 

SALT  DISPENSERS 

Scientific  Tablet  Co.,  St.  Louis,  Mo. 

SEED 

Associated  Seed  Growers,  Inc.,  New  Haven,  C!onn. 

Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Northrup,  King  &  Company,  Minneapolis,  Minn. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

SEED  TREATMENT 

Bayer-Semesan  Co.,  Wilmington,  Del. 


MORRAL  BROTHERS,  Morral,  Ohio 


SUGAR 

Com  Products  Sales  Co.,  New  York  City 
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ROBINS  Continuous 

SPINACH  BLANCHER 

"Open  top"  continuous  blancher  that 
assures  more  of  the  natural  color  in 
spinach  and  greens  after  blanching. 

No  waste;  no  bruising  or  tearing  of  the 
product.  All  steel,  welded  construction. 
Thoroughly  practical  and  will  give  years 
of  service. 

A.  K.  ROBINS  &  CO.,  INC. 


Caterers  to  Canners 


BALTIMORE, 


MARYLAND 


An  Inexpensive  Way  of  C  It  oppin  g  and 
Moving  Tomatoes 

CRCO  AMERICAN  i^Uk 


CHOPPER 

PUMPS 


The  three  moving  parts,  Jm 
chopper,  spiral  and  pump, 
operate  from  a  single  drive, 
thus  making  these  Chopper  /  / 

Pumps  economical  in  oper-  JJ 

ation.  Tomatoes  drop  from 

the  picking  table  into  the  hopper,  are  chopped  and  then 
pumped  direct  to  the  pre-heaters  and  extractors.  Two 
standard  sizes  available. 

Write  for  Bulletin  CP-41  and  prices. 

Chlsholm-llifJerCo. 

NIAGARA  FALLS.  N.  Y.  CHICAGO.  ILL.  COLUMBUS.  WIS. 

JAS.  Q.  LEAVITT  &  CD..  OGDEN.  UTAH,  and  SEATTLE.  WASH. 

W.  D.  CHISHOLM.  NIAGARA  FALLS.  CANADA 
A.  K.  ROBINS  &  CO..  Inc..  BALTIMORE.  MD. 

LENFESTEY  SUPPLY  CO..  TAMPA.  I  LA.  429-A 


HIKE  DEWALCO 
ADHESIVES-" 


THZYUt  BmCEi' 

roK  cAumsi^ 


prompt  shipment  of  com- 
l^ete  line  of  lap  pastes^ 

^ick-up  gums  and  cements, 
ise  sealing  glue. 

A.  K.  ROBINS  &  CO.,  Inc. 

Baltimore 

Serving  the  Eastern  Shore 

Ollier  warehouse  stocks  conveniently  located  in 
all  canning  areas. 

lEWEY  &  ALMY  CHEMICAL  CO. 


II  CANNING  TRADE  •  June  9,  1941 


A  TYPICAL  WESTERN  FIELD  OF  ROGERS  BEANS 


Yes,  we  feel  that  anyone  would  be  proud  of  a 
crop  like  this — particularly  those  growers  of  yours 
that  depend  on  their  crops  for  their  livelihood. 

Banner  crops  as  pictured  above  can  only  be  pro¬ 
duced  by  quality  seeds. 

Use  Rogers  seeds  with  pride  and  confidence  .  .  . 
take  advantage  of  the  65  years’  experience  that 
has  made  Rogers  Bros.  Seed  Co.  one  of  the  largest 
breeders  and  growers  of  peas,  beans  and  sweet 
corn  in  the  world. 

Send  for  catalog  which  lists  and  describes  a  com¬ 
plete  selection  of  hundreds  of  varieties. 

Ilofeu  UnjU.  Seed  Company 

*  308  W.  WASHINGTON  STREET 

CHICAGO . ILLINOIS 


★ 

★ 

★ 

★ 

“BLOOD  TELLS” 
★ 

★ 

★ 

★ 


★  ★  ★  ★ 


